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MARCH SALES — 
IN 4 STATES 
UP SHARPLY 


First Returns Reveal Up- 
turn of 24% Over 
February 


EW YORK, April 7.— 

Registrations of new 
passenger cars in the first 
four states to report for! 
March show a total of 18,278, | 
as against 14,678 in the pre- 
ceding month, a seasonal up- 
turn of 24.6 per cent., and| 
comparing with 30,346 in 
March of last year, a decline 
of 39 per cent. 

The states which have reported 
are Illinois,“ North Dakota, South 
Carolina and Wisconsin, a not very 
representative group. The returns 


from these states, however, show a 
sufficient increase of the preceding 


(Continued on Page 2) 


MILWAUKEE PLANTS 


K 97, »" 
Otfice, N. ¥., N. ¥., Under Act of March 3 


| Institute. 


| estimates 
needed for each of 
‘automobiles, totaling 63,965,000 re- | 
| placements; ‘that 23;030,000 tires will | 


\ 


ntered as second-class matter Aug, 27 


NTIL further notice 

all mail for the ad- 
vertising department of 
Automotive Daily News 
should be addressed to 
350 Hudson St., New 
York city. The tele- 
phone’ number is Canal 


6-1000. 


FORESEE DEMAND 
FOR 90,000,000 
TIRES THIS YEAR 


New York, April 7.—Nearly $90,- 
000,000 automobile tires will be 
needed in 1931, according to detailed 


'estimates presented in the current 
| bulletin of the Alexander Hamilton 


Last year’s shipments 
totaled only 54,000,000. 

Increased demand is expecied 
from increased production of auto- 


mobiles, but particularly from re- 


| placements on old cars. During 1929 | 


2.34 


replacements dropped from 
1930 


tires per car to 1.89. During 
replacements dropped to 1.46. 

Statistics show that increased use 
of automobiles offsets increased 
durability of tires. The institute 
that 2.78 tires will be 
23,009,000 old 


REPORT DEFINITE 
GAIN IN OPERATION 


Milwaukee, Wis., April 7.—Reports 
emanating from the Milwaukee area 
indicate that an upward trend for 
the automotive concerns is taking 
place. At Janesville, Wis., produc- 
tion of Chevrolet Motor Company | 
for April will amount to 500 units a 
day, an increase over March. 


for new cars and 2,500,000 for ex- 
port. 


MINNESOTA LOWER HOUSE 
PASSES BILL REGULATING 
MOTOR TRUCK FREIGHT 


St. Paul, April 7—The Minnesota 
House of Representatives has passed 
a bill, 90 to 38, to place commercial 

At the Seaman Body corporation | motor truck freight lines under the 
plant here, production has been | same rates as railroads. They must 
stepped up during the last several} protect shippers from loss similar 
weeks. A short time ago the con- | to requirements placed on railroads. 
cern increased working hours and! The bill prohibits railroads from 
now has about 2.000 emloyed on five |entering the motor truck business. 
days a week. Harold H. Seaman,| Sponsors said the bill was indis- 


president of the concern, stated that | Pensable to the future of railroads 
jin the state. The measure now goes 


to the Senate. 


(Continued on Page 2) 
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Late News Flashes 


Tulsa, Okla., April 7.—Daily average production of 
crude oil in this country during the week ended April 4 
totaled 2,243,010 barrels, a decrease of 26,529 barrels, accord- 
ing to the Oil and Gas Journal of this city. 

* - * 

London, England, April 7.—Stoecks of crude rubber in 
this city on April 4 totaled 84,339 tons, an increase of 477 
tons over the previous week. Liverpool holdings of rubber 


totaled 49,502 tons, an increase of 1,181 tons. 
* 4 a 


New York, April 7.—Dr. Stephen I. Miller, executive 
manager of the National Association of Credit Men, as- 
serted here today that the United States, as the principal 
creditor nation of the world was morally and economically 
bound to make loans to other countries to aid in stabilizing 
international business and our own export markets par- 


ticularly. 
* 


+ - 


Washington, April 7.—Money in circulation March 31 Cumulative March new passenger | 


totaled $8,597,428,253, against $8,560,358,013 on February 28, 
1931, and $8,361,374,774 on March 31 last year, the Treasury 
Department reports. 
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To Insure 


‘OAKLAND PRODUCTION 


CONTINUES TO GAIN; 
DEALERS TOP QUOTAS 


Detroit, April 7.—A _ progressive 

monthly increase in Oakland-Ponti- 
ac production since the turn of the 
| year culminated with a total of 11,- 
291 units built in March, which ex- 
ceeded not only January and Febru- 
ary, but also was larger than March, 
1930. 

The company shipped 7,900 cars 
in January and 10,007 in February. 

Unexpected increases in retail de- 
mand have necessitated trainload 
shipments to various points, espe- 
cially in the West and Middle West. 
Both the Chicago and the Minne- 
apolis-St. Paul areas have received 
large emergency shipments of Oak- 
land-Pontiac cars, while the arrival 
of two trains carrying nearly 400 ad- 
ditional automobiles to Pacific coast 

points was followed shortly after- 
ward by a further call for 212 cars 
in Denver, Salt Lake City and Oak- 
'land, Cal. This latest emergency 
shipment left here last week in a 
train of 53 freight cars. 

According to factory executives, 
these emergency trainload shipments 
| represent the margin by which ,ac- 
tual sales have exceeded dealer? 
forecasts. 


CHRYSLER SALES IN N. Y. 
IN MARCH EXCEED 1930 


| 


New York, April 7.—Retail deliv- 


eries of Chrysler cars in the terri-| 


tory controlled by Simons-Stewart 


Company, Inc., New York distribu- | 


tors, showed a gain of 56 per cent. 
jin the month of March over March, 
| 1930, according to G. O. Simons, 
| president, 

He also reported that the volume 
of retail sales for the past month 
exceeds that of March, 1929, which 
was the automobile industry's great- 
est year. 

This record does not include un- 
filled orders, of which there is a 
large number on file, according to 
Mr. Simons, but includes only actual 
retail deliveries by Simons-Stewart 
Company, Inc., and their dealers in 
the metropolitan area, which in- 
cludes, in addition to five counties 
of Greater New York, nine adjacent 
counties. 
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Dealers Urged 


to Watch Credits 
Liquid Capital Fund 


R. S. Cole of Hupmobile Outlines Methods for Close 


Dealer-Manufacturer Co-operation 


By R. S. COLE 
Vice-President, in Charge of Sales Hupp Motor Car Corporation 
HE greatest problem confronting dealers at this time is, 
in my opinion, lack of liquid working capital. The 
reasons for this condition are many, which I am. going to 
list according to their importance, in my judgement. 

* (1) Insufficient capital when the 
dealer started in business, 

| (2) Continued used car losses, 
either through the dealer's inability 

a to quickly merchandise used cars, or 
through excessive over-allowances 
and repossessions. 

(3) Inability of a dealer to reduce 
his overhead to meet present-day 
business conditions, due to having 
purchased or leased large, unneces- 
Sary and cumbersome establishments 
during boom years. Now, of course, 
these buildings are entirely out of 
proportion to present business pessi- 
bilities. 

(4) Dealers still continue to ex- 
tend promiscuous credit through 
| their service departments, 

(5) Dealers personally carrying 
new and used car transactions which 
were refused by finance companies 
due to poor credit risk, with conse- 
quent costly repossessions, 

(6) Aceepting side notes on new 


a aed 8S 
7 
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R. 8S. COLE 


NATIONAL MOTORS HAS 
45‘. GAIN IN OUTPUT 


production schedule of the National 
Motors Manufacturing Company ot 
Irvington, manufacturers of Day- 
Elder trucks, according to F. T. 
Macrea, Jr., will show an increase 
of 40 per cent. over March. 
Showed a 45 per cent. gain 


February. 

The gradual expansion of indus- 
trial activity, especially in the build- 
ing and construction industry, is 
credited for the gain by Mr. Macrea. 


over 





| NEW YORK, 7.—Staging a 
| sharp the 
| level of new car sales in February, 
registrations of new passenger ve- 
|hicles in Wisconsin in March 
| amounted to 5,439, as compared with 
| 3,334 in the preceding month, a sea- 
}sonal upturn of 63 per cent., ac- 
| cording to complete registration sta- 
| tistics received today from that 
| state. 

| Sales continued to run substanti- 
ally below a year ago. when regis- 
trations in March totaled 8,903, the 
decrease for this year being 38 per 
cent. 

Six makes of cars were more 
| heavily sold in Wisconsin in March 
‘of this year than last, and Nash fell 
!only two units short. Nash, in its 


April 


recovery from low 


Pages 8, 9, 10, 11 home state, registered 216 new cars| 


Newark, N. J., April 7.—The April 


March | 


and used car transactions, due to 


to.pay required 
“finance company. 
of aggressiveness and 


. 


(7) Lack 
proper management. % 
There are certain sales pro- 
motional helps which may be of- 
fered. not only to present dealeis, 
but which should be given con- 
sideration when establishing new 
dealers in the future; and I shall 
| confine my remarks with regard to 
| the sales promotional helps to the 
seven points which have been largely 
responsible, in my opinion, for deal- 
ers being in their present financial 

| condition. 

1. Dealers lacking finance sheuld 
not have been induced to enter the 
industry originally, and under no 
circumstances should dealers of that 
caliber be accepted in the future. 
'The greatest cause of failure in all 


(Continued on Page 9) 


‘Car Sales in Wisconsin 
| Up Sharply for March 


i 


in March, as against 218 in the cor- 
responding month of 1939. 

Auburn registrations last month 
were 78, as against 26 in March of 
last year. Cadillac sales were 12 to 
11; Cord, 6 to 5; Dodge, 250 to 202; 
Lincoln, 4 to 1, and Viking, 5 to 3. 

Here the registrations of new cars 
in Wisconsin in the first three 
months of this year, as compared 
with the corresponding period of last 
year: 

1930 
4,407 
4,423 
8,903 
11,665 17,733 

The rate of decline in January 
|} Sales in Wisconsin from the corre- 


1931 
January 2.85 
February 


(Continued on Page 8) 


Dealers Make Extra Profits From Sale ‘Extras’ — See Page Five 





MARCH CAR SALES 
SHOW SHARP GAIN 


(Centinued from Page 1) 


menth to provide a very strong in- | 


dication that the upturn in March 
retail sales of new cars was equal 
to the normal seasonal expectation. 
Little is shown, however, regarding 
the rate of decline to be expected 
in March from a year ago. The de- 
erease of 39 per cent, in these four 
states undoubtedly represents a 
Jarger falling off than will be shown 
by the ceuntry as a whole. It will 
be noted that sales in two of the 
states. North Dakota and South 
Carolina, were comparatively close 
to &@ year ago. 

For the first quarter of the year, 
registrations of new cars in these 
four states aggregated 47.763, as 
against 73.202 in the corresponding 
period of last year, a falling off of 
34 per cent. 

Practically all makes of cars 
shared in the sharp increase in 
March sales over those of the pre- 
ceding month. 

Following is a 
March registrations with those of 
the corresponding month of last 
year and those of February of this 
year: 


comparison of 


Feb. ‘31 

9.772 
1.186 613 
1,393 959 
8.90% ee | 


——— 


Mar 30 
20,859 


Mar. ‘31 
11,583 
956 
1,360 
5.439 


Jiinois 

North Dakota 

Seuth Carolina 

Wisconsin 
Totals 18.278 30.526 14.64 
Registrations for the first quarter 

of this year in these states compare 

as follows with a vear ago: 
1931 

. 30,711 
2.116 


3.271 


1930 
Wiinois 47,092 
North Dakota 

South Carolina 


Wisconsin 


5.770 
17,733 
73.202 


2,607 | 
| $2,020,060 


 |FEDERAL TRUCK CUTS 
PRICES OF 114-TON MODELS 


Detroit, April 7.—A price reduc- | 


tion on two of the most popular 
Federal truck models has been an- 
nounced by M. L. Pulcher, president 


of the Federal Motor Truck Com- 
pany of Detroit. 


The new prices now in effect are 
1'g-ton four-cylinder | 
the 114-ton | 


$795 for the 
chassis and $895 for 
six-cylinder chassis. 


There are no! 


MILWAUKEE PLANTS 
REPORT DEFINITE 


changes in design, but typical Fed- 
eral all-truck construction is main- 
tained throughout. 


COHILL NAMED MANAGER 
OF FIRESTONE ARGENTINA 


Akron, O., April 7.—John L. Co- 
hill of Akron has been appointed 
vice-president and general manager 
of Firestone de la Argentina, S. A.,, 
and will leave today to take up his 
duties in the Argentine plant now 
nearing completion. Cohill has been 
assistant export manager of Fire- 
stone for the last five years and has 
recently returned from a_  28,000- 
mile business trip to 18 countries in 
Africa, Europe and South America. 
Production in the new plant is ex- 
pected to start May 1. 


. DETROIT BUILDING GAINS 


SHARPLY IN PAST MONTH 


Detroit, April 7.—Permits for new 
buildings, additions and -alterations | 
issued in Detroit during March to-' 
taled 969, with cost estimates of | 
$2,443,249. This compares with per-| 
mits of 664, with cost estimates of | 
in February, and 1,479 
permits and cost estimates of $5,230,- | 
080 in March, 1930. | 


| the end of 


. 


Cc further notice 


all mail for the ad- 
vertising department of 
Automotive Daily News 
should be addressed to 
350 Hudson St., New 
York city. The tele- 
phone number is Canal 


6-1000. 


GAIN IN OPERATION | | 
|| Chris Sinsabaugh—Detroit Editor 


(Continued from Page 1) 


|} although there has been a material 
gain in production during March. 
Output_is still lower than it was a 
| year ago. 
Allis-Chalmers has 
steady increases eacn 


been showing 
month 


secretary. February, he said, 


showed an increase of 33 per cent. | 


in bookings over January, and the 
gain during March over February 
was 26 per cent. 


Unfilled orders on Allis-Chalmers , 


books held up well during the month 
just closed. As of March 31, they 


stood at $11,507,000, compared with | 
a backlog of $11,599,000 on February 


28 and $12,086,000 on January 31. 
The figure for March 31 is below 
the $15,570,000 of a year previous, 
when the all-time record backlog 
of $17,833,000, reached June 30, 1930 
was being approached, but compares 
well with the end of 1930, when un- 
filled orders stood at $13,002,000. At 
1929 the figure was 
$12,872,000. 
According W. A. Olen, 


to presi- 


dent of the Four Wheel Drive Com- ! 


pany, Clintonville, adjournment of 
the state legislature will be the sig- 
nal for a turn for the better in Wis- 
consin business. Mr. Olen, who re- 
cently returned from a trip through 
| the East and in Canada, said politi- 
|cal uncertainty is causing business 
| hesitation elsewhere, also. 


} 
BANKRUPTCY PROCEEDING 
| AGAINST MOON DISMISSED 


St. Louis, Apyvil 7.—After a brief 
| hearing, Federal Judge Davis yes- 
terday dismissed, at the cost of four 


petitioning creditors, an involuntary | 


the 
last 


bankruptcy suit filed against 
Moon Motor Car Company 
November 17. 

The hearing was on the answer of 
Helm Walker, a_ director § and 
creditor of the company, who de- 
nied the firm was insolvent and 
asked the petition be dismissed. 

Officials testified the company’: 


Here is a sales point that salesmen of Kelsey- assets were approximately $2,000,- 


Hayes equipped motor cars can use with 00, or 
effect. 
need no adjustment. 


telling 


Hayes owner 


wheel performance at the absolute minimum. “friendly” 


Kelsey-Hayes steel spokes 
This means the Kelsey- 


secures the highest type of 


of maintenance cost. 


Kelsey-Hayes Service is World-Wide 


four times much as 
liabilities of $500,000. The assets, 
they said, included real estate, plant 
equipment and patent rights. 

The company is undergoing a 
receivership in Circuit 
Court for the purpose of liquidating 
some slow assets, according to 
Mayner Wallace, its attorney. 

Petitioning creditors and 
amounts of their claims in 


aS 


the 
the 


KELSEY - HAYES WHEEL CORPORATION bankruptcy suit dismissed yesterday 
DETROIT MICHIGAN 


Ps = hs 


| 
| 


were: Sellers Service, Inc., $2,897 
Security Printing Company, $922 
| Mutual Wheel Company, $1,954. and 
|Great Lakes Finance Corporation, 
$933. 


COLORED GASOLINE 
PROVES SALES BOON 


Wiimington, Del., April 7.—Colo: 
has played an important part in the 
success of one of the large oil com- 
panies of California, according to 
an article in the current issue of the 
Du Pont Magazine 

In March, 1928, this company in- 
| troduced an experiment blue- 
green gasoline, and in a little more 
| than two years the sales had jumped 
| from 1,000,000 gallons a month to 
| 8,250,000. Now. 2,800 independent 
| service stations scattered from Mex- 
ico to Canada dispense the blue- 
green gas to Pacific coast motorists. 


as 


NAMED MARMON 

Springfield, MI., April 7.—Night- 
ingale and Goodpaster, automotive 
dealers, have been appointed Mar- 
mon dealer in this city. 


DEALER 





this ; 
year, according to W. A. Thompson, | 


Ss. | 





G. M. Facts and Factors 
* *“ kK 
The Cost of Coasting 
m ‘ k 
New Chevrolet Program 
* By 
i 


yy 


N the rush to tell the financial side of the annual report of 
General Motors, made public last Friday, maybe the press 
overlooked an interesting statement that gives one a birdseye 
idea, as it were, of the magnitude of this giant corporation. 
Cataloguing the activities of G. M., made up of eighty 
different companies, that section of the report referred 
to, says: 

“General Motors is owned by 263,528 stockholders. They 
live in every state, in many provinces of Canada, and in 
overseas countries. 

“A normal average of more than 175,000 men and women 
is employed in the manufacture of General Motors products. 

“Through more than 26,000 General Motors dealers in 
the United States and foreign countries about 500,000 more 
persons are engaged in sales and service. 

“Another 500,000 are directly employed by suppliers in 
the manufacture of materials for General Motors. 

“Add the families represented by these people and by the 
stockholders and the total approximates 6,000,000 men, 
women and children who derive income directly or indirectly 


from General Motors.” 
* . © 


LSO highly significant in the General Motors report, 

because of the industry’s keen interest in Diesel engines 

at the present time, is the statement made in connection with 

the report of the purchase of the Winton Engine Company of 
Cleveland for $5,897,331 last year. 

“This organization has engaged for some years past in 
the manufacture of power plants with engines employing 
both the Otto and Diesel cycles,” it says. “It is an outstand- 
ing producer of engines of those types. 

“In view of the developments taking place in the general 
direetion of the Diesel type of construction, it was thought 
desirable for the corporation to deal in a practical way with 
the problem. Furthermore, it was felt that the corporation's 
engineering and research staffs could contribute to progress 
in that direction.” 

From this we may take it that if the industry Dieselizes 


Genera! Motors will not be caught napping. 
* * »” 


GRAHAM owner, who lives in a mountainous region, 

wrote the factory asking if he wasted much gasoline 
making long descents in gear, whereupon the engineers at 
the plant got busy so as to be able to answer intelligently. 
Then they wrote the man in the mountains that these tests 
proved that a car going down hill at thirty miles an hour in 
gear, using the braking effect of the engine with throttle 
closed, consumes no more gasoline than when it is standing 
still with the engine running at its lowest idling speed. 

This is how they found it out: They tried three different 
idling speeds, 325, 375 and 450 r. p. m., the engine running 
under its own power. After each period of idling the engine, 
with all the adjustments exactly the same, was driven at 
1,500 r. p. m. by means of an electric motor, duplicating the 
conditions of a car going down hill in gear at thirty miles per 
hour with closed throttle. 

Despite the increase in number of intake strokes per 
minute, the gasoline consumption remained the same, they 
say, because the fuel uSed was in proportion to the throttle 
opening rather than the engine speed. In actual fuel con- 
sumption, they declared, the engine used only one quart of 
yvasoline an hour whether idling at 325 r. p. m. or being 


L090 
driven at 1,500 r. p. m. 
* * » 


HEVROLET is about to change its radio program. For 

, twenty-six weeks now the company has featured war 
heroes, who told how they won their honors in the great war. 
Now, however, R. K. White, Chevrolet advertising manager, 
and his assistant, Bob Crooker, have completed a deal 
whereby that world famous soldier of fortune, Frazer Hunt, 
will take up the full time each evening with stories of the 
thrilling adventures he has had in the course of his rolling 
stone career as a newspaper and magazine writer. Only 
one other man in the world, Floyd Gibbons, can match stories 
with Frazer Hunt. It will be remembered that Hunt has 
been doing the announcing of the heroes in the series just 
concluding. 

When Chevrolet first went on the air with this serie 
it was only for thirteen weeks. That stretch went so well 
that another thirteen weeks’ booking was made. Now thi# 
will be the third thirteen. 














CAREFUL PLANNING ADDS TO 
WORKING CAPACITY OF 
FLEET OR UNITS 


Au.iomotive Daily News herewith presents the third in a series of | 
nation-wide surveys of the truck-operating field conducted by the General | 
Motors Truck Company, Pontiac, Mich. This article, the same as the two! 
previous articles, is appearing serially. The report covers a survey of the | 
furniture-moving field, and complete text of this report in pamphlet style | 
is available at all General Motors Truck Company dealers and distributor- 
ships. 


NCREASING work accomplishment by means the | 
time savings discussed in previous installments is only , 
one way in which the work output of each truck can be! 
increased, There is a second, very important means of in- | 
creasing work output and thereby lowering the cost of the | 
work produced by each truck. This second method consists | 
of planning and organizing loads to give each truck the 
maximum amount of work it is designed to handle. 
A study of the size of lots moved * 
by the various warehouses contacted | most profitable procedure to follow 


during the survey shows a surpris- | iS ie ‘ a 
ing variation in different localities. - Consider the advisability of op- 


he eee ; ting light duty equipment to 
It is significant to note, however, - 
that small lots up to five and six | Dandie these loads. 


of 


. id 
pieces constitute from 10 to 50 per Make every effort to organize 


cent. of all orders 

average concern. And in a majority 
of instances, these small lots, rang- 
ing in weight from fifty to 500 or 
1,000 pounds, were being moved on 
trucks designed to carry two tons 
or more. As a result, the trucks of 
some movers were operating with 
underloads as much as one-third 
of the téme. 

Underloading always is a costly 
practice. It costs practically as 
much 
with a fifty-pound load as with a 
full capacity load. And yet some 
movers, although they realize that 


underloaded trucks are not accom- | 
amount of | 


plishing a maximum 
work, are inclined to pay little at- 
tention to the small load problem. 
They point out that higher rates are 


charged for moving light lots, with! 


the result that the mover usually 
gets a tair price for the job. 

Tt may be true that the mover 
gets proportionately a higher rate 
on moving small lots. But the fact 
remains that the profit could be in- 
creased if the mover 
steps to eliminate 
whenever possible in 
ot these small lots. 

Handling Small Lots Profitably 

Careful study of the methods 
which some experienced movers are 
using to haul light loads economi- 
cally showed conclusively thet the 


Date 70 Vie 


underloading 
the 


moved by the} 


to operate a two-ton truck | 


would take | 


handling | 


schedules of larger trucks in a way 
that ‘will 
small lots without underloading. 
The first of these methods, that 
| of fitting truck capacity to load re- 
| quirements to prevent underloading, 


permit the handling of | 


| will be discussed later in this report. | 


| Workable methods of organizing 
| loads to eliminate the loss from un- 
| derloading are described on the next 
| page 


‘Combining Small 
Lots Effectively 


THE practiee of some moving con- 
cerns is to haul only one lot at 
a time on a truck. Some movers 
| follow this policy because they hesi- 
tate to take a chance on errors, 
which sometimes arise from mixed 
|lots. Others handle all lots sepa- 
rately because they have found it 
| difficult to work out convenient 
combinations for small lots. Yet 
many concerns have successfully 
combined lots, and have reduced 
|underloading and increased the 
work accomplishment of their 
trucks accordingly, with little or no 
difficulty involved. The procedure 
which these movers follow is a 
simple one. It consists of two 
steps: 
1. Effort is made to get permis- 


TRUCK SCHEDULE 


Central Moving & Storage Co. 


Tras BET 
100 Cu LF 


ruc 


No. 3 
IO tu ff 


whan 


7.30 Am) 7. 30 AM. 


ruc 


No. 2 


} 
{ 


| 


| 
| 
| 
| 
| 


! 


lean be picked up on a return trip, 
it is accepted as is. If it does not 
fit into current schedules, however, 
the person taking the order is in- 
structed to follow this procedure: 

Ask the customer when delivery is 
desired. 

Assure the customer that delivery 
can be made at once, if necessary. 

Point out that the charge will be 


ANALYSIS OF LOAD SIZES, 


This chart, based on the records of six 
movers in’different sections of the country 
shows their proportion of small lot deliveries 
(1 to 6 pieces) to their total delivery orders 


Mover A- 377. 
EA 


PROPORTION 
oF 

‘TO 6 PIECE 

DELIVERIES 


if delivery can be made at the 

mover’s option, within three days. 
If the customer accepts, the mover 

States that he will phone prior to 


Mover B -14 be 
eS 


MeverC -107. 
ae 

Mover D-487. 
be received. Usually, the customer 
| will accept the terms, 

| However, even when a customer 
insists that a small lot be handled 
on a certain day, careful scheduling 
;}more often than not will permit 
loads to be combined profitably. 
scheduling trucks, the mover will do 
well to follow three sound rules: 


Mover E -17 7. 
ae 


Mover F -32 7. 
TIES 


sion to haul small lots on any one} 


of two or three days. 
2, A system of scheduling the; 1. Designate some competent in- 
daily work of each truck is used oad to keep complete time and 
= ee | load schedules up to date for every 
facilitate combination loads. jtruck as orders come in. When 
A mover in the Northwest follows | schedules are kept on the basis of 
the plan in this way. When @ Cus-| trucks assigned to each job, possible 
tomer requests that a small load be 
moved, the order taker or an esti-|}y are instantly apparent. 
mator is instructed to take the order 2. Assign loads so that each truck 
and get the details of delivery com-| will have a full load every trip, using 
plete. Current moving schedules for|colored tags or other established 
each day are kept at hand in the| warehouse practice for identifying 
office. If the load Jalls naturally} lots on the truck 
into combination with another, or 3. Require drivers to report prog- 


reduced 5 per cent. to 15 per cent. | 


| delivery to make sure the goods will | 


In | 


economies in combining loads usual- | 


jress at regular intervals (two or 
| three hours) during the day and ad- 
{just schedules immediately when- 
| ever delays have disrupted scheduled 
| work, 

One mover, by adopting and 
rigidly following just such methods 
as these, has reduced the number of 
underload trips nearly 60 per cent. 
and has turned a loss on small-lot 
deliveries into a fair profit. Com- 
bining small-lot orders means more 
work accomplished by each truck— 
and greater profits from each truck. 

(To be continued) 
TRUCK FLEET SAFETY 
DRIVE FOR PATERSON 


Paterson, N. J., April 7—The 
members of the Paterson Safety 


Council have approved the suggestion 
of City Plan Commissioner John W. 
White for the inauguration of a six- 
month safe driving campaign for 
truck fleets, at the expiration of 
which awards will be made to the 
members of the fleet having the 
least number of accidents. 
NEW BUS CONCERN 

Lincoln, Neb., April 7.—The Har- 
vey Bus Line Company has been 
organized to operate a bus line be- 
tween Omaha and Syracuse, Neb. 
{The Union Pacific Railroad Com- 
pany is discontinuing its bus service 
between Bushnell, Neb., and Jules- 
burg, Col. 


oceans 





‘The Market for’ True Value 


Never Grows Less 


t 


Things of long established, substantial 
jeal- 
ers are recetving un- 
and 


advertising 


Pierce - Arrow in trying times 


usual powerful 
support, 
with announcements 
appearing consistent- 
ly in the country’s 
leading 


the 


newspapers, 
ot 


verse conditions fast 


the discerning 


In tace ad- 


year, Pierce-Arrow 


profits were good, There is n0 more progressive car than 


Vhis 


an additional adver- 


vear, there ts 


tising offensive to 
of a quarter of a century ago 


aid the dealer 


zy its market — 


So, again if be fading 


value find their market evea 


There is a type of citizenship which looks below the surface and uo- 


ecringly selects the sound and the enduring. 


Thus type of mind, in time of disturbance, holds fast to its investing con- 


victions in the choice of a motor car, as much as in other investments 
Prerce-Arrow has never had in mind any other clientele than this 


te has never wavered in ts aim for the Confidence and approval of 


In that special sense, as principles and policies—and especially irs 


manufacturing processes and practices — have never changed a particle 


the aew Pierce-Arrow in en 


gineering and in meeting the most modern motoring requirements 


Bur satrinsically and in deeply-embedded devetion to quality above 


any and all other considerations, it is still the sterling Pierce-Arrow 


being sought out indeed as it has 


always been by that group of citizenship which never loses or lessens 


its faith in the enduring character of 


Yr 


up « thom 


American institutions and im 


the survival-value of those products which earnestly endeavor to live 


PIERCE-ARROW 


The newness of the Pierce-Arrow models this year, their more favorable prices 
and their Free Wheeling, are making a public appeal which dealers can turn 
into profitable business, Any good dealer can add Pierce-Arrow to his lower 


Promised 
priced line with no increase in overhead and with minimum investment. 


THE ABOVE FORM is used by one mover to schedule jobs. 


vides a quick picture of each truck’s loads, time schedules and location 


It pro- | 
se that loads may be combined and adjusted for maximum economy | 


For particulars, write George E. W illis Vice-Pres.in Charge of Sales,Vhe Pierce-Arrow Motor CarCo.,Buffalo,N.¥. 
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Knute Rockne 


- the death of Knute Rockne American life in general 
has suffered the loss of a magnetic and winning per- 
sonality. The field of sports has lost one of its most com- 
manding figures. Our own industry has lost a man who, 
while his role in its affairs was still a minor phase of his 
activities, was rapidly making a place for himself. In his 
work with the Studebaker Corporation, Rockne was prov- 
ing that he could infuse dealers and salesmen with the same 
verve and enthusiasm that he managed to instill into his 
remarkable football teams. 

There is a lesson for all of us in Rockne’s method of 
performing the task to which life had called him. We have 
watched him year after year weld magnificent 
teams from material no better than many other coaches had 
to work with. It is the manner of his operation that gives 
us our lesson. Above all else Rockne was a great organizer. 
His football teams were above all else—teams. His system 
of offense on the field consisted in getting eleven men to 
work with automatic precision. Every man carried out his 
assignment to the fraction of a second. Notre Dame foot- 
ball teams, as they were turned out by Rockne, were per- 
fectly co-ordinated machines. 


This was the lesson that Knute Rockne brought to the | 


automobile industry. Using the football team as his illus- 
tration, the great coach told dealers that to achieve success 
they had to organize for it, exactly as he organized his team 
at Notre Dame. Sales managers today are preaching this 
very thing to their dealers. Organization will make a suc- 
cessful sales staff, exactly as it will make a winning foot- 
ball team. 

The automobile industry may well add its tribute of 
gratitude and grief at the passing of a great organizer. 


Truck C hassis W eights 


N a recent issue of Automotive Daily News our readers 
found a plea for the establishment of a definite standard 
for motor truck chassis weights. At the present time chassis 
weights are given by manufacturers, with such a wide 


variety of equipment included or omitted that they mean | 
It is perfectly possible to take a given chassis and, | 


little. 
by adding cab, body, spare tires or wheels and almost 
endless other equipment, to make a variation of 1,000 pounds 
or more in what is supposed to be the basic weight of the 
vehicle. 

There is no definite 
present time. 
merce has a plate which must be placed on the dash of 
trucks sold by its members. There a chassis weight 
standard given there, but the weight is to be filled in by 
the dealer when he delivers the truck and it may include 
variations from standard, as, for instance, heavier wheels, 


chassis weight standard at the 


is 


which deprive the weight given of significance for purposes | 


of comparison. This is an important factor in the purchase 


of trucks. By the chassis weight, a buyer who knows any- | 
thing can get a pretty accurate idea of how well the vehicle | 


is adapted to his service. We are developing the idea of 
standardization in most phases of automotive activity and 


yet here is a really important standard that has been com- | 


pletely forgotten. 

The Automotive Daily News has received 
comment from a number of the leading truck manufacturers 
on its suggestion for standardizing chassis weights. 
manufacturers believe that this is a needed reform, or 
perhaps we might better say addition to truck practice. We 
would like to hear from motor truck dealers, giving us their 
opinions on this important matter. 

Write us today your ideas on the need for a standard 
specification for computing truck chassis weights. 


football | 


The National Automobile Chamber of Com- | 


favorable , 


The | 


| EXHIBIT AT AKRON SHOWS 
ARTISTIC USE OF RUBBER 


Akron, O., April 7.—A unique ex- 
hibit 


Akron Art Institute. Examples of 
flooring and paneling and a miscel- 
|laneous collection of smaller ob- 
| jects are included in the exhibit 
| which is the first of its kind ever 
attempted. Rubber manufacturers 
are only slowly coming to realize 
the artistic possibilities of their 
medium, Director Theodore H. Pond 
feels and believes that.such an ex- 
hibit may lead to further develop- 
ment along this line. A few years 
|ago all rubber articles were gray, 
| black or brown, while at the present 
| time practically all colors even to 
| the most delicate paste] shades are 
available. 


‘HAZARDS OF DRIVING — - 
CUT BY CELLOPHANE 


Wilmington, Del., April 7.—Motor- | 


|ists in Germany have devised an 
leffective protection against the 
dangers of driving during thick 
| fogs, which are freauent during the 
| winter season, especially along the 
seaboard and the large rivers. This 
consists of disks of yellow Cello- 
phane, which can be pasted at a 
moment's notice on the lenses of 
the headlights and removed easily 
as soon as they are no longer need- 
ed. These disks are made in stand- 
ard sizes and are available at 
garages and from dealers of motor 
accessories in packets containing a 


number of sets, as well as a small 
| 


tube of glue. 


AMELIA EARHART TESTS 
AUTOGIRO IN PENNSYLVANIA 
Philadelphia, April 7—Amelia Ear- 
|hart, the first woman to fly across 
| the Atlantic, today makes an alti- 
tude test flight in an autogiro at 
| Pitcairn Field, Bryn Athyn, using 
|; Oxygen equipment, in an effort to 
|do some “real aeronautical pioneer- 
jing of scientific and economic im- 
| portance.” She is the only woman 


| 
| 


| 


Contemporary Comment 


illustrating the artistic uses | 
of rubber is now being shown at 


ANUFACTURERS of automobiles or automobile parts 
and accessories are becoming actively interested in 
This is espe- 


M 


the safety characteristics of their products. 
cially true in connection with tires. 

On several recent occasions there have 
movements commenced and carried through with pledges 
and advertising to demonstrate the necessity of having 
satisfactory tires. The fact is that a tire is really one of 
the essential safety adjuncts of every car. If it is worn to 
the extent where it is apt to blow, then an emergency may 
be created, and, by reason of a little extra strain, the failure 
of the tire upsets the car and a serious accident results. 

This has occurred many times within the last few 
months. There are two reasons. One is that the roads are 
rougher than is usually the case because the spring work 
upon them has not yet been done and the smoothing and 
planning processes which go on every year have not been 
finished. The other reason probably lies in the fact that a 
good many cars have been laid up for the winter. 

The general publicity given by the manufacturers to 
this whole subject brings it to the attention of the public 
through many mediums which are not ordinarily available 
to a state official. However, it seems to be an unusually 
propitious time to call attention once. more in the ways 
available to the absolute necessity of having good tires on 
each car. 

While the time may not yet have come when one who 
wilfully operates with a defective tire can be found legally 
negligent, yet it seems clear that such an act does consti- 
tute negligence. It is just as essential, just as proper, that 
the tires on the car be good as that the steering wheel and 
brakes and other safety mechanisms be exact and perfect.— 
Robbins B. Stoeckel, Commissioner of Motor Vehicles of 
Connecticut, in United States Daily. 


been safety 


ing the car to dealer organizations 
in the East at the present time, re- 
ports splendid dealer interest and 
enthusiastic acceptance of the car 
wherever demonstrated. It is re- 
ported today that Beverwick Motor 
Company, 314 Central Ave.. Albany, 
N. Y., has been appointed distributor 
or northern New York state. 


DE VAUX DISTRIBUTOR FOR 
UPPER N. Y. STATE NAMED 
| April 7 
‘every day brings news from the 
DeVaux-Hall Motors Corporation of 


some new distributor or dealer or- 
|ganization taking over the DeVaux 
| franchise, R. H. Mulch, demonstrat- 


Grand Rapids, 7.—Nearly 


| to have flown alone in an autogiro 
Official announcement is made that 


the Collier Trophy for 1930 is to be 
awarded to Harold F. Pitcairn of 
this city and his associates, for their 
| development of the autogiro. The 
j}award terms the autogiro “the 
;}most revolutionary development in 
| heavier-than-air craft since the first 
flights of the Wright Brothers in 
1903.” 


SELLS BUICK DEALERSHIP 
| Beaver Fails, Pa., April 7.—The 
|J. F. McCreary & Son Company. 
| Buick dealership here for the past 
| twenty-four years, has sold its busi- 


| ness to F. G. Garvin and W. L. Hoff- 


|man, who have organized the Gar- | 


| vin-Hoffman Motor Company and 
will continue the business at the 
|Same address, 17th Street and 
Avenue, Beaver Falls. 


COMING EVENTS| 


APRIL 


11-13—Seattle, Wash. Washington 
Freight Association convention 
11-19—Detroit, Mich. Aeronautical Cham- 
ber of Commerce convention. 
16-17—Milan, Italy. International 
mobile Salon 
20-23—Birmingham, Ala. 
of Mechanical Engineers, meeting. 
%%-May 1—Atlantic City, N. J. United 


yention 
MAY 


4- ¥9—Charlotte, N. C. Good Roads Con- 

vention, 
4- 9—Washington, D. C. International 
Chamber of Commerce, convention 
j- 8—Milwaukee, Wis. Production meeting 

Society Automotive Engineers 

| 9-Aug. 9—Berlin, Germany. internationa! 
Garage Exposition 

13-14—Tulsa, Okla. American 
Institute, first mid-year 
Mayo Hotel 

15-16—Detroit, Mich. Society of Automo- 
tive Engineers, nineteenth aeronau- 
tical meeting, Book-Cadillac 

| 27-20-—New York City. Nationa) 

| trade Council 

JUNE 

8-12—Chicago, Ill. Radio Manufacturers’ 
Annual Show 

15-18—Madison, Wis. 


Petroleum 
meeting, 


Foreign 


American Society of 


| Power meeting 
14-19—-White Sulphur Springs, W. Va. An- 
nual summer meeting, Society of 
Automotive Engineers 
22-26—Chicago, I. American Society for 
Testing Materials, 
SEPTEMBER 
2—Atlantic City, N. J. Annual 
meeting, American Electric Railway 
Association. 
NOVEMBER 
| 10-12—Chieago, Il. Annual meeting, Amer- 
jean Petroleum Institute, Hote) 
Stevens, 


26-Oct. 


Motor 


Auto- 


American Society | 


States Chamber of Commerce, con- | 


7th | 


Do Center Distances Creep? 
Not any more! They used to, and incidentally 
that is what made gear timing drive difficult 
in the old days and caused manufacturers to 
use other and more costly but less satisfactory 
methods. 
This shop limitation no longer stands in the 
way of a good gear timing drive that uses 
Textolite gears. 
To-day—thanks to better foundry technique 
and machine-shop practice—they do _ not 
creep. They remain just what the blueprints 
say—down to 0.001 inch. 


There is no compromise with accuracy in @ good gear 
it token of good manufacture throughout 
the car. 


drive. is a 


LG 


Mechanical Engineers, Oi) and Gas 


annual meeting | 
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Make Extra Profit From Sale 
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ONE DEALER PRICES EXTRAS 
WITH CAR, ANOTHER SELLS 
EM LATER--BOTH CASH IN 


Att ANTA, Ga., April 7 (UTPS).— | 


While local automobile dealers 
‘are stressing the sale of accessories 
more than ever this season, most of 
them are making no special induce- 
ments to salesmen other than add- 
ing the accessory sales to the car 
sale, thereby increasing the regular | 
commission. 

One dealer assists his salesmen 
in the sale of accessories by print- 
ing a very attractive booklet show- 
ing the accessories that can be 
placed on a car. This list includes: 
Road lamp. 

Radiator cap or ornament, 
Clock. 

Adjusiable spotlight. 
Windshield wings. 
Metal tire cover. 
Automatic back-up 
Tire mirror, 

Fender light. 

10. Rear platform trunk. 

“We never mention accessories,” 
says this dealer, “until after the car 
has been sold and delivered. In 
this way we eliminate the tempta- 
tion a salesman has to ‘throw in’ a 
tire mirror or a back-up light to 
clinch the sale of a car. When this 
bad habit once gets a start in the 
establishment, there is no way of 
stopping it. The salesman offers 
more and more as an ‘inducement.’ 
The buyer gets to demand more and 
more before he will purchase a car. 

“And thegpesult is confusion worse 
confounded; not to mention a loss 
on the accessories business.” 

Another dealer, handling Chevro- 
lets, has been most successful in 
pricing accessories with the car. 
Customers are not given the price of 
the car alone unless they demand 
it. The price is always given them 
with spare tires, fenders for front 
and rear, and sometimes an adjust- 
able road lamp. 

“For the more moderate priced 
cars,” says this dealer, “the cus- 
tomer is not likely to purchase fancy 
accessories. They go with the 
higher priced cars.” 

“On the other hand, they cannot 
afford to be without spare tires, 
fenders and chains; not and drive 
in safety. So, while we give our 
customers a delivered price on cars, 
we make our pricing complete by 
adding in the accessories. And only 
in rare instances will customers ask 
that they be taken out. 

“Adding in the accessories in- 
creases the price of the car from 
$100 to $150, and the salesman gets 
his per cent. commission on this, 
too. It pays.” 

Incidentally, this dealer believes 
that the custom of adding so much 
for this accessory and so much for 
that onto the price of the bare car 
is poor business. It is a clumsy 
way of stating the case, says he. 
And, what is worse, it frightens eco- 
nomical customers. 

Still a third dealer keeps one car 
on display with at least $500 of the 
latest accessories on it all the time. 

Care is taken, of course, not to 
give it a crowded appearance, and, 
from time*to time, new items are 
added as they come out, and items 
that have gone a little old are re- 
moved. His motto is to sell by show- 
and it is successful. 

At any rate Atlanta automobile 
dealers are wide awake to the op- 
portunities that exist in the sale of 
accessories. 

And common - sense, practical 
methods are proving profitable. 


NEBRASKA DEALERS 
USE VARIOUS MEANS 
TO SELL ACCESSORIES 


INCOLN, Neb., April 7.—Lincoln 
dealers are fairly well agreed 
that the sale of automotive acces- 
sories is a profitable phase of their 
business, but there is a marked 
variation in the manner and ex- 


light. 


SRM SV REN 





tent of accessory sales among the 
various dealers. Generally speak- 
ing, accessory sales are most em- 
phasized by the firms handling the 
lighter and faster selling cars, but 
in one or two instances at least a 
good accessory sales volume is being 
| maintained by dealers in higher- 
priced cars, 

The O’Shea Motor Company, 
Ford and Lincoln dealer, has been 
unusually successful in moving ac- 


prospects, 


cessories at a profit, and this com- 


pany features a large variety of ac- | lights, 


cessories in connection with its parts 
department. 

Herbert Riley, who has charge ol 
the parts and accessory department, 
declares that to realize a_ satis- 
factory profit on 
must carry on a definite sales pro- 
gram in their behalf. 
as much display, direct-mail adver- 
tising and sales work on accessories 
aS we do on car sales,” says Mr. 
Riley. “In the first place we main- 
tain at all times attractive displays. 
Seasonal accessories are largely fea- 
tured in these displays, but we also 
have found it profitable to make a 
big play at times on some slow- 
moving line. 

“Another idea which has worked 
well for us is to place on the display 
floor several cars which have been 
outfitted with a | complete line of ac- 


| cessories, 


accessories one | 


“We do just} 


such as cigar lighters, spot 
special horns, radiator caps 
and heat indicators, radiator shut- 
ters and the like. Such a display 
seems to have a psychological effect 
upon the car purchaser as well as 
the casual visitor. Any display 
which moves or has an electrical 
lighting effect also seems to produce 
results.” 

Mr. Riley gives direct salesman- 
ship a large share of the credit for 
the O’Shea company’s large volume 
of accessory sales. When business 
is dull he frequently leaves the of- 
fice in attempts to make accessory 
sales. He has had best results in 
arranging a demonstration to be 
held in some office where a large 
number of persons are employed or 
in a purchasing agent’s office. He 
has made several large sales of heat- 
ers and trunks by this method dur- 
ing the past year. The companys 


5 


of Extras 


————_—_—» 


car Salesmen and service men have 
also been schooled in accessory 
salesmanship, and an effort is made 
to sell each new car purchaser a 
reasonable number of practical ac- 
cessories, such as heater, cigar 
lighter, chains and luggage carrier. 
Mr. Riley has found high-class heat- 
ers and automobile trunks to be the 
most profitable lines carried by the 
O’Shea company. 

The DuTeau Chevrolet Company 
is another firm that has a large 
volume of accessory sales. This 
company maintains a _ separate 
service and repair garage, and ac- 
cessory sales are worked for both 
in this establishment and in the 
building where cars are sold. Al 
DuTeau, president of the company, 
believes in “pushing” anything that 
he has for sale, and this idea is 


(Continued on Page 9) 


oO many automobile 


“balance” is just a word in the 


dictionary—until they ride in a car equipped 
with the New Budd One-piece Body. Then 


balance means something to them —and 


that something is a lot! It’s the thrill of 


taking curves without lurching —of skim- 


ming the straight-away without weaving. 


The reason for this remarkable balance is 


that the Budd One-piece Body is designed 


integrally with the chassis. It brings the 


center of gravity down. This design makes 


the car permanently quiet, too—and effects 


a saving in weight with greater strength. 


wee TINE Vien 


PHILADELPHIA 


AND DETROIT 
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Passenger ‘Car Equipment and Accessories 


Employers’ ’ Association 
Surveys Wages in N. J. 
Accessory, Parts Plants’ 





EWARK, N. J., April 7.—Wages | 
in the industrial plants, includ- 
ing parts and accessory makers, in | 
the .Newark .area .are. remaining | - 
generally the same as_ before the | Auburn 8- 98 
depression period, a survey made by | Austin — 
the Employers’ Association of North | Ruick 8-50 | AC 
Jersey has found. | Buick 8-60 
Of 65 representative industries | Buick 8-80 
employing approximately 17,000 per- | Buick 8-90 
sons, replying to a questionaire, 49 | Gaqiliac V-8 
plants reported no horizontal re- | qoaginac V-12 
duction of wages had been made in | qagiitac V-16 
the past six months. Three cut |; —————_— 
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~Dup 
Dup 
Dup_ 
Opt rs 
Opt | 
Opt | 


Val 


Wal 


Ind = 
~ Yes | Yes 
Yes | Yes 
Yes | Yes 


Newark, N. J. 


Washington, D. C., 
eign automotive trade opportunities 
just announced by the automotive 
division of the bureau of foreign | 
and domestic commerce of the De- | 
partment of Commerce are listed | 
below 

Additional 


* ; 
* . } 


wages 10 per cent. and one made ee saiinnigeaoa __ ae = DR|AC ralitintdal permanente — | _Due Gui | Gui — |" 
a 9 per cent. cut. | Chrysler 6 | NE — |! Mot-M DR | AC Wil | Yes | Ditz Cor | Cor Opt | — 
In addition to the four plants | Chrysler 8 | NE — | Mot-M DR | AC Wil Mot-M Ditz Hal | Hal Opt | 
which have made a general reduc- | Chrysler Imp. 8 | AC — | Mot-M DR | AC Wil Mot-M Cas — - | Diiz Hal | Hal Opt | ' 
tion, three more have reduced wage | Cord Front Drive| Ste No | Mot-M_ DR | Cha USL | Ster_ Cas |GR_—No | Mur Ind | Ind | No | ASP ASP | Day 
Se ee ee oy (ae cee oe [NE No | Mot-M DR | AC “Wil | Yes No | Yes Yes| Duc Cor, Hal [ves Yes | tov 
a ae or ane ue an hich |De Soto Eight | NE = 4 Mot-M DR ___Wi) | Mot-M__No | Yes Yes | Duc Cor | Hal | Yes Yes Lov 
have not effected any reduction ing De Vaux Six | Ste | Mot-M Yale os __Pre | 3 ___No | No No | Duc JB | JB 'Gen Gen | MotoW Hou 
average wage rates. Nodge Six |NE —j|AC DR/|AC Wil | —|vVvs VS | Ditz Cor | Cor ] Yes Yes Budd Lov 
In two plants piece work has been Dodge Fight |NE  —/|AC ODR{jAC _ Wil _AC —|VS___VS| Ditz Cor | Cor Yes Yes | Budd Lov 
substituted for time work on a num- | Durant 6- 10 =| NE No|K-S Aut-L | AC USL Mot-M NE | No No | Rin. Cor) No | Bad Bad | K-H ~~ Mon 
ber of operations. In one plant | purant 6-12 : NE No! K-S Aut-L | AC USL Mot-M NE! No No | Rin Cor | No (Eat Eat | K-H Mon 
= vo te Durant 6-14 |NE No K-S Aut-L|Cha USL Mot-M_ NE | GR No | Rin Cor | Yes ; Eat Eat | MotoW Mon 
operation departmen Vv aes — - — — —- wilesSiese i eeeeeeroe a oan a 
eliminated. In others changed | E88€% ‘Super Six__| Ste | Mot-M__ Ele | AC Ex | Mot-M — Ditz JB | JB —|— __, Own Own |iMotow Mon 
methods have been introduced. In | Ford A Var —|Own  Ele|Cha Own|— —|— —i— Own; Tri | — | Own Own) Own Hou 
two instances quantity bonuses | | Fr’klin ‘S15 Trans.|| NE Wal | K-S DR Cha Nat | — Cas | * GR'* “Cor | Cor **1— |CG CG Motow Lov 
pa .~ a cece aa S| Frklin S 15 De L.! = = |K-S DR | Cha USL | — Cas | *_ _GR ; Cor | Cor *t+— {CG CG } MotoW Lov 
output. In eighteer Ss, altO- | Graham Stan. 6 | NE Her | Cha Wil | Mot-M — |GR Ditz — LOF|— ASP ASP Motov LOV 
gether there has been a reduction | Graham Sp. 6 | Nu. Her | Cha Wil | Mot-M —{|GR Ditz LOF |— | ASP ASP Motow on 
of unit labor cost through one | Graham Sp.8 | NE Her | Cha Wil | Mot-M —|GR Ditz LOF | | ASP ASP MotoW Lev 
The je have mad —— eee Tah ae oe 7 a AB. a . | Hal pa eo 
€ a e Ge | a oe F io aie ™ 
horizontal wage reductions employ | Hudson Greater 8 | Ste sie Mot-M__Ele | AC Bx | Mo-M | — | Ditz Hal | Dup | —_| Own Own \(¥Motow Gab 
a total of about 400 persons, or * Hupmobile Cen. 6; Ste -M_ Ele | Cha Wil Mot-M — |VSs — | Val Cor | Cor LOF | — “K-H Gab 
per cent. of all reported upon. | Hupmobile Cen. 8! Ste M_ Ele | Cha Wil ' Mot-M i Vs | Val Ha)! Hal LOF |; — Gab 
a rough estimate there is a — ‘Hupmobile U | Ste M_ Ele | Cha Wil | Ster Cas | VS | Val Ha) Hal LOF | — Gab 
mum of 500 persons covered by the | Hupmobile H | Ste M Ele | Cha Wil | Ster Cas | VS Val Hal Hal LOF | — Gab 
departmental and individual reduc- | Hupmobile C | Ste ot-M Ele | Cha Wil | Ster —|vs _ Val Hal | Hal LOF | — Gab 
tions reported in the other three | Ca Salle V-8 | AC — Jag {AC DR/|AC DR | AC Cas | Tern Tern | Duc Hal | Hal Sec | — : Dov 
plants. ee ee Lincoln 8 | NE Thom | K-S Her | Cha _Ex | Mot-M_ Cas [Cuno Yes |* Halt Own Tri | — ~ Hou 
|Marmon 70 | Ste —/|Mot-M DR/|Cha Nat |Mot-M —|—_ —|* Cor | Cor Dup | — TBimer” ~ Lov 
PLAN FIGHT AGAINST | Marmon 88 | NE Ster | S80 M DR! Cha Ex | aeot- M Cas; — —ji|* Cor Cor Dup | — Gen eqPimel Lov 
PENN. TAX INCREASE Marmon 1600 | — Cha —i- =| Dis — __Dup!|— : Lov 
ipcecinindanere Nash Six-60 | AC “Her | AC — | Tern —|* “JB JB Opt] — ~ Cen jiMotow Lov 
Philadelphia, April 7.—Motorists of | Nash Eight-70 =| AC Her | AC —|Vvs —|* JB! JB Opt | — Cen jiMetow Lov 
Pennsylvania are virtually a unit in | Nash Eight-80 | Ste Blos | AC —|VS —|* JB ; JB Cen |} Motow Lov 
opposition to increased taxation,| Nash Eight-90 | Ste Bor ____Blos | AC 2, Cas| VS _ —|°* JB | JB Eat |tMotow Lov 
aenording eS maward Gaite, a 8 | AC AC ___DR{|AC —|Tern Tern | Duc Gui | Gui Own Ow! Own |K-H Lev 
president 0 e Pennsylvania MoO- | Oldsmobile | AC DR|AC } ¥ Wil | AC —|Duce Gui |— ad Motow — Lov 
vor Federation, following @ state- | Bickard 626 NE Jag —|Cha Pre | Mot-M < = Ditz Hal ;—_ Gen iF —~“Tav 
wide survey of the situation, and |p, ,ard 833 ; |. ae 
will fight any such legislative move ackar NE Jag — | Cha Pre | Mot-M Ditz Hal Cen | } Lov 
te the last ditch. However, the Packard 840 NE Jag — | Cha Pre ' Mot-M | Ditz Hal Cen ° ; Lov 
majority of automobile owners, it Packard 845 NE Jag — | Cha __Pre | Mot-M — | Ditz Hal | - Cen | Lov 
is stated, realizing the importance | Peerless Stand. 8 | AC BS | Cha ‘Wil | Mot-M No | Val Cor | Cor “Cen Bimel Gab 
of having sufficient funds to carry | Peerless Mast.8 |! AC Ster | BS | Cha Wii | Mot-M No | Val Cor Cor Cen | Bimel Gab 
out the Commonwealth's compre- | Peerless Cust. 8 | Ac Ster | M _BS | Cha Wil | Mot-M __No _Val_ Cor Cor Eat | Bimel Gab 
hensive highway construction +. Pierce-Ar’w 41-2-3] } -3| N NE Wal | ** Her | Cha Wil | ** Vs | Mim Gui [ Bat | Budd Lov 
maintenance program, appear to be | Plymouth [NE —] Yes Sha|AC Wil| — gy a 7 —s— 
satisfied to have the present 3-cent | Potine nn — ORT Tem Ter =| Due “Cor Cor Gen | Lov 
gasoline tax and the other moto: = wit “AG ve — ern | Duc Gui | Gui mi K-H_ Lov 
levies as constituted remain un- | ®€0 Hoyale e | | Yes Gui | CG CG | MotoW Lov’ 
changed during the next biennium | Reo Fly’g Cloud 8 | Ste Wil | AC Gui | CG CG MotoW Lov 
and will not insist on reductions | Reo Fly’g Cloud 6 | Ste Wil | AC Gui |CG CG |Motow Lov 
ea Studebaker Six {| Ste Wil | Ste Ind | Ind | Ste Ste | K-H ~ Lov 
Studebak’r Dict. 8) Ste Wil | Ste Ind | Gui | Ste Ste | Lov 
* Stud. Com. 8-70 | Ste Ste Gui | Gui | Ste Ste | Lov 
Foreign Trade Stud. Pres. 8-80 Ste Ste Gui | Gui | Ste Ste ; Hou 
ree Stud. Pres. 8-90 , Ste — Ste Gui | Gui | Ste Ste | Hou 
Opportunities Stutz LA - | Mot-M Ind | — |Buck Buck | Motow Gab 
Stutz MA j Mot-M Ind | Stan Stan | Motow Gab 
April 7.—For- | Stutz MB ee Pre | Mot-M — __| Stan Stan | Motow Gab 
| Villys 97-98 D ~ USL | No | ~ Mon 
Willys 8-80 D- | NE _ USL | Yes | Mon 
Willys-K. 66D USL | Yes s No| 


a85 


Mon 


* or 


as 


No |" 
| 
o | 


KEY TO ABBREVIATIONS 
USED IN THIS TABLE 


WIRE WHEELS 


Bimel--Bimel Spoke and Auto 
Portland, Ind. 

Budd—Budd Wheel Co., Detroit 

MotoW—Motor Wheel Corp., Lansing, Mich. 

Day—Dayton Wire Wheel Co., Dayton, O. 

K-H—Kelsey-Hayes, Detroit, Mich. 

tUsing both Kelsey-Hayes and Meter Wheel 


Mur—Murphy Varnisb Co., 
Rin—Rinched Mason Co 
Val—Valentine & Co., New York city. 
*Various lacquers used. 

Using both Ditzler and Pratt 


BATTERY 
DR-Delco Remy Corp 
Ex—Electric Storage Battery Co., 
phia. 
Nat—National] Lead Battery Co., 
Minn. 
Pre—Prest-O-Lite Co., Indianapolis, Ind. 


Wheel Co., 





j j | Philadel- 
information may be} 
obtained from the bureau and its St, Paul. 


district and co-operative offices by 


& Lambert 


SPEEDOMETER STOP AND PARKING LIGHTS 


duly registered firms or individuals 
upon written request, giving the op- 
portunity number. 
50587—-Berlin, Germany; agency | 
for automobile accessories and | 
novelties for trucks and lorries. | 
50588—Johannesburg, South Al- 
rica; agency for automobile replace- 
ment parts, storage battery connec- 
tion cables, brake linings, axles, | 
springs, etc. 
50670—Yaculba, Bolivia; purchase 
of automobile and truck accessories 
50701—Prague, Czecho-Slovakia; 
agency for automobile accessories 
50698—Berlin, Germany; agency 
or purchase of automobile 
sories and parts, electric, especially 
ignition and lighting and starting 
systems. | 
50703—Turin, ma 
automobile air meter 
flating tires. 
50705—Milan, Italy; agency or 
purchase of automobile chassis or 
body accessories and garage equip- 
ment. 
50753—Batavia, Java; agency for 
automobile connecting rods, for the 
lower-priced cars, 


s for use in in- 


| AC—AC Spark Plug Co., 


| NH— New Haven. 


acces-~ | 


purchase of | 


Mich 
Roches- 


Flint, 
NE—North East Appliance Corp., 
ter, N, . 
Stewart-Warner 
Chicago 


ar— Vai 


Sle Speedometer Corp., 


ious makes. 


CLOCK 
Borg—Borg Clock Co. 
Elgin—Elgin Watch Co 
Jag—Jaeger Watch Co., New York city 
See Phi. 
Phi—Phinney-Walker Co., New York city 
| Ster—Sterling Clock Co., La Salle, Ul. 
| Thom-—Seth Thomas Clock Co 
Wal—Waltham Watch Co., Waltham. Mass 
| ‘Optional 
GAUGE 
|} AC—AC Spark Plug Co., Flint, Mich. 
| K-S—King Seeley Corp., Ann Arbor, Mich. 


Mot-M—Moto Meter Gauge and Equipment 
N. Y., and La 


FUEL 


Corp., Long Island City, 
Crosse, Wis 

Pierce-Arrow uses both U. 8S. and King 
Seeley. 


LOCK 
Aut-L—Electric Auto-Lite Toledo. 
BS—Briggs-Stratton Co., Milwaukee. 
Delco-Remy Corp., 


Co., 
} Blos—Biossom, An- 

derson, Ind 
| Ele—Mitchel) 


Specialty Co., 
Pa. 
OR—Delco-Rem Corp. Anderson, Ind. 
Her—Hershey Mfg. Co., Chicago. 
Sha—Shaler Lock Co., Milwaukee, Wis. 


Yale—Yale & Towne Mfg. Co, 
SPARK PLUG 


AC—AC Spark Plug Co., Flint, Mich. 
Ohba—Champion Spark Plug Co. .» Toledo, O. 


Holmesburg, 


as 8 L Battery Corp., Niagara Falls. 


Wil—Willard Storage Battery Co., Cleve- 


land, O 
*Various makes—Exide, Willard, 
Remy and USL 
**Both Exide and Delco-Remy used. 
HEAT INDICATOR 
AC—AC Spark Plug Co., Flint, Mich. 
Mot-M—Moto Meter Gauge and Equipment 
Corp., Long Island City, N. ¥., and La 
Crosse, Wis. 
Ste—Stewart-Warner Speedometer Corp 
Ster—Sterling Clock Co., La Salle, Il 
US—U. 8. Gauge “o., N. ¥. C. 
**Using boh U. 8S and AC 
CIGAR LIGHTER 


*Cigar lighters In many cases are optional! 
equipment, and are not standard on all 
models; the names of lighters shown in- 
dicate the makes supplied to various car 
makers. 

Cap Sense Products 

NE— ecth East Appliance Corp., Roches- 
ter, N. 

hl AND VANITY SETS 

GR—Grand F=.pids Metalcraft Corp., Grand 
Rapids, Mich. 

Lin—Linden. 

VS—Van Sicklen Corp., Elgin, Il. 

Tern—Ternstedt Mfg. Co., Detroit, Mich. 

Cuno—Cuno Engineering Oorp., Meriden, 
Conn. 

*Various makes 

BODY FINISH 

Ditz—Ditzler Color Co., Detroit, Mich. 

Duc—E. I. du Pont de Nemours & Cow 
Philadelphia. 

MIM—Pittsburgh Plate Glass ©o, 


Delco- 


Corp., Bridgeport. 


Cor—Corcoran Lamp Co, 

Gui—Guide Lamp Corp., Anderson, Ind, 
Hal—C. M. Hall Lamp Co., Detroit, Mich. 
Ind—Indiana Lamp Corp., Connersville. 


W. Brown Lamp Mfg. Co.. 
oO. 
SAFETY GLASS 
Sec—Security, product of Genera] Motors 
Tri—tTriplex Safety Glass Co, 
LOF—Libbey-Owens-Ford. 
Dup—Duplate Corp. 
Indestructo—Indestructo Glass Corp. 
Opt—Optional. 
**.Using both L-O-F and Indestructo. 
—Using both Security and Duplate. 
t—-Using both L-O-F and Duplate. 


HEATEK 


~Kelch made by Grand Rapids Metai- 
Mich, 


Ind. 
JB—The Jno 
Columbus, 


Kel 
eraft Corp., Grand Rapids, 

“Optional. 

**Not standard equipment on Cadillac V-12 


BUMPERS 


ASP—Alloy Steel Products. 

Bad—Badger Mfg. Corp., Milwaukee. 

Bif—Biflex Corp., Waukegan, 1), 

Buck—See Cen. 

CG--C. G. Spring and Bumper Company 

Cen—Central Brass & Fixture Co., Spring- 
field, O. Also makers of Buckeye bumpers. 

re Axle and Spring Co., Cleve- 
and, O. 


Gen—General Spring and Bumper, Detroit. 


Stan—Standard Steel Spring Corp. 
Ste—Stewart-Warner ye ge Corp. 
Veet werverine umee & 

{Extra equipme 

Optional. 


Corp. 
tNot standard equipment 


SHOCK ABSORBERS 
Gab—The Gabrie) Company, Cleveland. 
Hou—Houde Engineering Corp., Buffalo, 

N. Y¥ 


Lov—Delco Products Corp.. Dayton, O. 
Mon—Monroe Auto Equip. Mfg. Co., Mon- 
roe, Mich, 


GEORGIA’S NINE-YEAR GAS 
TAX TOTAL $45,000,000 
Atlanta, Ga., April 7—Georgia has 
collected a total of $45,000,000 from 
the gasoline tax between its adop- 
tion in 1921 and January 1, 1931, ace 
cording to figures given out by Hen- 
derson Hallman, president of the 
Georgia State Automobile Associa- 
tion. 


WHALLEY MOTORS MOVES 

New Haven, Conn., April 7.— 
Whalley Motors, Inc., De Soto and 
Plymouth dealership, has moved 
from 535 Whalley Ave., to 99 Goffe 
Bt. Louis Goldman is head of the 
concern, 





AUTOMOTIVE DAILY NEWS, WEDNESDAY, APRIL 8, 1931 





apid growth 
Continues-~ 


DE VAUX-HALL PROGRESS continues at increased speed. Production 
is now in full swing at Grand Rapids. By carload, trainload, and highway 
drive-away, models of the new De Vaux 6-75 are being dispatched to all 


parts of the United States. 


Distributor and dealer appointments are being made daily. a enlarging the 


national sales organization at an unprecedented rate of growth. 


cAmo ng recent app ointments are... This is a time for FORESIGHT. 
De Vaux-Haii Motors is destined 
to achieve an outstanding success. 


NAME TERRITORY 
You 


are wise to get franchise 
details NOW. Wire, telephone, or 


AUGUSTA MOTORS CO. . @¢ Augusta, Me. write the General Sales Manager, 
BEVERWICK MOTOR CO.. Re ‘ Albany, N. Y. De Vaux-Hall Motors Corpora- 
tion, Grand Rapids, Michigan, or 


GEORGE W. BROWNE, Inc. . . DesMoines, la. Oakland, California. 
DE VAUX-PHILADELPHIA CO. Philadelphia, Pa. 


Paul I. Harper, Pr -sident 
@ O to BO 


FOREMAN & HUTCHESON . Hempstead, N. Y. ‘ 
G. T. KNIGHT MOTOR CO. . . Wheeling, W. Va. miles an hour 
MERRAMACK ST. GARAGE . Manchester, N. H 


NORTHWEST DE VAUX MOTOR CO. . . 
- + «+ Minneapolis, Minn. 
PENN MOTORS CO. .. . . . Altoona, Pa. Ie | d UX 
RAWLS MOTOR CO.. . . . . Raleigh, N.C. 
REO MOTOR CO. of New England Boston, Mass. aperennd oy the 6 o/ 5 


ROBISCHON MOTORS CO. . . . Utiea, N. Y. Six. Cylinder 
H. D. SHAWKEY .. . . Pittsburgh, Pa. HALL MOTOR - developing more than 70 Horsepower 


Confidential Inquiry Coupon 


SEVEN MODELS...-FROM De Vaux-Hall Motors Corporation, 
Grand Rapids, Michigan, or 
Oakland, California. 


Gentlemen: 

Please send me complete information on the De Vaux Franchise. 
Name ; _ — Sea eae = 
CON ccm : accuhiainanahd wiianaasagees 


4.0.6, Grand Rapids; Mich. Now Handling... 











er ory Cee a ee oo 
affiliated companies, for 1930 and | lent, Since the organization of | 
prior years has been as follows: |General Motors Management Cor- | 
1909.. 14,250 1910.: 10,000 1911.. 11,474 | Poration, in 1930, bonus stock has | 
ae. ree 1913.. oe ae ‘ 14,141 | been awarded in Class A stock of | 
1915.. 21,599 1916.. 25,666 1917.. 25,427 | vs me . 
1918.. 49,118 1919.. 85.980 *1920.. 80.612 |General Motors Management Cor- | 

poration, which is equivalent, share | 


1921.. 45,965  1922.. 65,345 1923.. 91,265 | 
1924.. 73,642 1925.. 83,278 +1926. . 129,538 | for share. to General Motors com- 


1927. . 175,666 1928. . 208,981 1929. . 233,286 
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_M. Reduces Its Pay Rolls | | 
Less Sharply Than Output 


G 


345,320 
428,170 
272,798 
195,570 


EW YORK, April 7.—Although 
production of its chief product, | 
automobiles, dropped off 39 per cent. | 
1929, General Mo- 


its pay 


arrangement. 

Following are the annual pay 
rolls of General Motors Corpora- 
tion for 1921 and subsequent years, 
not including certain affiliated com- 
panies, such Yellow Truck and 


last year from 
on 


av 


tors reduced rolls only 


per cent. and the amount paid in 
een oy. pee a.” oe pond Fisher Body Corporation prior to 
closed in the corporation's detailed | the acquisition of the minority in- 
annual report, now in the hands of | terest as of June 30, 1926: 

stockholders. 1921. .$66,020,481 1922. .$95,128,435 


as 


ment plan and the group insurance 


Coach Manufacturing Company and | 


1930. . 172,938 

1920 figures 
for the 
include 


the year 
are averages 


*Beginning with 
shown in this table 
vear. ‘Average for 1926 does not 
Fisher Body prior to June 30. 


Each year there is crediled to a 
bonuse fund a percentage of the 
corporation’s net earnings after de- 
ducting 7 per cent. on the capital 
invested in the business. Prior to 
1923 the sum so credited to the 
bonus fund was 10 per cent. of the 
net earnings of the _ corporation. 


mon stock. At the ena of each year 
stock is awarded to employees on 
the basis of the degree to which 
their services individually have con- 
tributed to the sucess of the cor- 
poration, Stock so awarded is de- 
livered one-fourth at the time of 
the award and the balance in three 
equal annual installments. A record 
of the awards follows: 

Number of 

Shares ot 

Common 


167,378 
117,624 

Total 3,100,177 

(a) No bonus was available for the 
year 1921. 

(b) Equivalent 
on basis of $10 par 
stock. 

(c) In addition to the common 
stock awarded in 1919 and 1920, 
18,934 shares of 7 per cent. preferred 
stock were awarded, of which 14,191 


of shares 
common 


number 
value 


The number of employees on the | 1923. .138,290,734 1924. . 110,478,000 
rolls of General Motors for 1930 was 1925. . 136,747,178 1926. . 220,918,568 


; aon :,, | 1927. .302,904,988 1928. .365,352,304 
172,938, as compared with 233,286 in| j 999° -389.517.783 1930. .279.410.144 
1929 and 208,981 in 1928 Wage 


The number of employees of the 
payments last year aggregated $279,- | Corporation, not including certain 
419,144, as against $389,517,783 in the | — 
and $365,452,304 in 


Stock 
Awarded(b) 
490,238 
(c) 402,485 | 
(c) 159,312 


imo 


Number of 
Bonus Awards 


Since 1923, at which time the Man- 

agers Securities Company was or- | Year 
ganized, the amount set aside for / 1918 
the bonus plan has been 5 per cent. | 1919 
The fund is invested in General! 1920 
Motors common stock or its equiva- 1921 


CUMULATIVE 


shares applied to the 1919 awards 
and 4,743 shares to the 1920 awards. 


CLASSIFIED ADVERTISEMENTS 


IN THE AUTOMOTIVE DAILY 
NEWS BRING RESULTS 


NEW PASSENGER CAR 


Returns for today: North Dakota, 


preceding 
1928. 

Net sales of the corporation de- 
clined 34.6 per cent., as against the | 
decrease of only 25 per cent. in em- | 
ployees and 28 per cent. in wage! 
payments. 

On the widely accepted assump-| states 


year 


Chevrolet 
Franklin 
Graham 
Hupmobile 
La Salle 


Cadillac 
_| Chrysler 


193 
2 

15 
68 
278 
419 
14 
12 
89. 
534 


tion that the manufacture of motor} 
cars constitutes about 50 per cent 
of the company’s activity, the pro- 
duction in 1930 averaged 13.2 cars| IMinois | 3091 | 488 | 
N. Dakota | 393 | 32 | 
S. Carolina| . 36 ae 1 528 | 23 | ; ‘ ‘ : 7 ; 
Wisconsin | 78 9 233 12) 1739] 99 6 250 | 19} 192, 1320 56 91 38, ~—Ss«i10 4 
Totals 41 50 772) 5751 | 411) 33 793 | 79 511 5275 : 
| rl., °30 15: 4754 | 445 582 | 563 8112 
there was allotted for the year 1930] N. D.,’30 384 | 13} 19] 20'S 458) 
117,624 shares of Class A stock otlsic. "20 394 | 26 30 | = “99 699 
the General Motors Management Wis. 30 34831 126 202 | 395 3349 
8015 | 610 


833 | 907, 12618 


CUMULATIVE NEW PASSENGER CAR 


‘le are from R. L. Polk & Co. of Detroit, with the exception of Illinois, which are supplied by the Robinson Advertising 
Some of this data has been published previously, but it is 


Comparative figures for February, 1930, 
Returns for to 


66 
22; 
38 


per man, as against 16.2 per cent. in 
the preceding year. This again il- 

lustrates the policy of the company 

in maintaining pay rolls at a higher 

Corporation as bonus awards to em- |} 

ployees for conspicuous — service.| Totals, ’30 | 179 

Heavy payments also were made in| *Not in production at that 
the employees’ savings and invest- 


WISCONSIN SALES 
UP SHARPLY IN MARCH 


In addition to the wage payments 
5 
(Continued from Page 1) 


1118 3 138 


time. 


sponding month of last year was | 
34 per cent., while in February the | 
falling -off was 24 per cent. The 
March decline, therefore, was the 
Sharpest drop from last year made 
In either of the first threo” Lauriths | 
vi the year. In March of last year 
car sales in that state more than 
doubled those of the _ preceding 
month. 

Chevrolet registrations in March 
in Wisconsin amounted to 1,739, as 
against 2,483 a year ago and com- 
paring with 1.050 in the preceding 
month, 

Ford registrations last month were 
1,320, as against 3,349 in March of 
fast vear and comparing with 804 
in February 

Following are the new car regis- 
trations in Wisconsin in March, as 
compared with the corresponding 
month of last year and with Janu- 
ary of this year: 


States 


Cadillac 
Chevrolet 
Chrysler 
Franklin 
Graham 
Hupmobile 
La Salle 


367 | 6) 

1 122] 7| 

1; 261] 14 

| 91/608} ~—«101;'-«s«2492] “160, 

1| 77 6 454] 15 

| 105; 21; 450] 44, 

a =6s})~=—108)tiéia CS 

97, —«14—Sts«CGT CH 

20 149 | 10 
449) 69 


Alabama 6 | l| 323) 
11 | 1| #35} 
24 | 5| 274| 
~ 309], 123) 142; 3336, 
48 | 12 30 389 oy Ba YB 
79 | 3| 47; 389 10; 18| 34 31| 7| 
:.f..,hmhtlhltOrcrehCOUhUmLaetlhmhmhCUCmLUChUCUCrOO.hUhUCUCOTC 
7 30 | 2| 52)  682/ 7 21 | 37/ 17| 

- « +. .hmhlUmrhhLh Ur LULULCUDC 
2569] 159 40, 244 2598 30, 89] 134; ~—«130, 

“108, 3,180 | 47,5 62 80 | 9) 100; 1087, 28] 88] 
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| educational work in lessening their | can be given which will show results | erate on a cash basis only. Unfer- 

»o W t h 'used ear losses; but, as long ir cam be The owners of the prop- | tunately, this practice is not gener- 

ea ers Urged O a C certain manufacturers continue to} erty can, of course, be interviewed | ally being carried out in the indus- 
ship cars in larger quantities than | as a means of having the rents re- try. The average service operation 

t th {their dealer organizations can | duced to present market values, and; done on a credit basis is un-atis- 

re j S O reng en | profitably sell, and then place thou- | some good work has been accom- factory. Service accounts are, there- 

ae, of new cars in the hands of | plished along these lines during the | fore, very hard to collect ang nave 

f Li id Ca ital used car dealers to be sold at cut| past few months. If the dealer| been responsible for losses of thou- 

un O iqul p | prices in competition with their | owns the building, however, the | sands of dollars. Undoubtedly, they 

regularly authorized dealers, this; only action he can take is to en-/| will continue to be so, unless these 


. problem will continue to confront} deavor to rent it to other larger| operations are placed on a_ cash 
(Continued from Page 1) the industry. dealers, or to rebuild it so that it! basis. 


doubt that!) can be utilized by some other line Again I feel that these losses can 


: : ie Ss ice i- | erati profitable business is . , a j i 

lines of business is insuffic*ent capi- | erating, much I ' Personally. I rather ; limi- | of business. be prevented in the future by man- 

tal; therefore, the chances for fail- | being ruined by this sort of com- ee ee can ee ee Again, however, we can guard Ufacturers pointing out to their 

: or . ‘e importar 8 ain, ver, i ag 

 j ; * business due | petition. nated; but, more } ak ;. | dealers just how uneconomic is 

enetimetins ceckant ise as aeiaen In addition to having raised havoc | over-allowances 1S the fact that against a oe of these — io neon [i auieeas iada ee 

ust ; great they are in’ any | with the industry while he was in| dealers should recognize that they | takes by seeing that when we sé€ on other than a cash besis. The 

oo vi ca comnne. business, the dealer’s failure finally | have made an over-allowance in ac- up new dealers they are placed = aankee cregeentiy a ate Seis, aa 

Ec The peatenk harm to the industry | permits those financially unfriendly | cepting a used car, and, Sat | Soros, Non SEN: aes | parts installed on cars undergoing 

: ; i $ ien' th dustry to use his failure as | place the correct value on the car, | tion to present-day conditions, an 5 , : 

by the dealer lacking sufficient | to the industry | is tinui to advise them against |"€Pairs and must pay cash for his 

Original capital is the unbusiness-|another glaring example of the|and permit its ready sale at pre-| continuing to se : ~. |labor. Then he finds himself wait- 

like manner in which he usually | hazards to any one considering in- | vailing a = ‘ sts i vhs eae “a nk See mieten And bieuthe t0 Gale 

i ines i , j is i stry 3. To the dealer whose se ) 
conducts his business. While he | vestment in this industry. lect these accounts. 
generally obtains but very little} 2. There is no question but that | is so large that he is unable to ma- | proves. 


Unfortunately, we find in goin 
: > Se rtments should op- | g 
business, due to his method of op-' manufacturers can assist dealers by ' terially cut his overhead, little help 4. Service depa d iy |over dealers’ balance sheets that in 


| many cases as high as 75 per cent. 


REGISTRATION STATISTICS, MARCH, 1931 Sas tae, Be oto 


: 5. Dealers must be made to under- 

South Carolina and Wisconsin stand that any risk which is a poor 
one for a finance company ‘whose 
| entire means of livelihood comes 
from extending credit) is certeinly 
one which he cannot afford to 
|carry. The deal which is refused by 
jthe finance company cannot be 
11.583 | profitably handled by the dealer: in 
| fact, these deals have been respon- 


Miscella- 
neous 


Totals 


Pierce- 
Arrow 

Plymouth 
Pontiac 
Studebaker 
Viking 


Oakland 


Marmon 


£ 
| wn 
| os 
| 2 
Illinois | 41 287 119 5 us an ie a pe s 956 
N.Dakota| 3) #11; 2 - : ‘ ‘ ; ve ; » | sible for a large amount of our used 
aoe . eastside . . a : ai | ai 5 - : : | 1,300 | ;car repossessions, with their well- 
s. S. Carolina| ji F__ — ; as ——__—__—__ - _ 10, 5.439 known consequent losses. 
Wisconsin | _—:17) 216 78 7 ‘ : . — = : 6. We still find dealers accepting 
qT tal | 61 521 202 735 154 | 893 | 9 : 19,278 side notes on koth new and used car 
ovals naneeecel — = ~«CIT ee ~ 36 132] ‘ ‘ 20,859 | transactions, due to the fact that 
ml. "30 | __ 146 4 608 196] ‘| iam —— 26 8 1,186 | Prospect is unable to pay enough 
N.D.*30 [ iy ma)6hCUhlmtC<C|TCSC‘OXY 37 | | | money down at the time of purchas- 
- i 
| 


cn | Oldsmobil 
Packard 
Peerless 

__| Whippet 


: . genni — ——-, — 27 . i 7| 1,398} ing the car to warrant the finance 
S. C., 30 9 at 2 = ie 12 i a a —35;— 18 365 |— _ - —— 100 | 148 28 23 8,903 | company’s handling the transaction 
Wis., '30 22 218 124 236 37 | ‘ = 479 146 {id 3934 | in a regular manner. Accepting these 
Totals, 30 | 192) 621) 371, 676 238, 66 60 004 1048 107 36: “—“—~ |notes permits the owner to obtain 
= ms ‘ __ }an automobile with an unsatistae- 
= i ; {tory original investment, again be- 


; ing the result in many, many cuses 
TION STATISTICS, FEE cre, 
9 $ which are frequently a part of these 

by the New Jersey Motor List Co., New Car Division, Trenton N, J. repossessions 


Service, Springfield, I., and New Jersey, which are furnished 7. It is, of course, true that cer- 
given here complete for the convenience of our subscribers tain individuals entering any line of 


will be found on Pages 10 and 11 business frequently lack aggressive- 

ness and business ability. A careful 
day: Kansas , check of the dealer's past business 
Alabama 4| 8 | _ 4 7 


experience should be made. If he 
. a i. ee — = | 7 qu Teens oe a ss io ; - ! — 
sabes | tt | MARE EXTRA PROFIT 
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Studebaker 
Miscella- 
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| appears to be lacking in this respect, 
Arkansas" eae | :15) 


| 
| efforts should be made to associate 
some one with him whore exyperi- 
é-ce,- coupled “with the dealer's 
money, will permit a_ successful 
a oa 
$5. 175|SCO0|CO ——“49)_—«3:18 ; 50! 9,797 | 
28,184; ~—«85|_—=«dA75|~—S—«108 5| 219; S274] 49] 8:18) eek en 7 = 
one — 5 — 16) i yj a 5} 22 Peas aa 3; 58 FROM EXTRAS SALES 
Conn... 11) 43). +31, ~~ 42 31| ia aii 96 | a {.. 1s | a 
Delaware 4| ee ae eee a emer 60a | (Continued from Page 5) 
— a aT 23| 904 | . 
Florida - - = ae —e a er lS eS ee ; ie 388 | carried out in the accessory depart- 
Idaho — ; as ale aaa ue a ———— ee — _ 9772 | ment by the presence of &# number 
Mlinois ; 206° «102 355 | . 137, el | 48) cians ee pa ene perenne a ane jo! very striking displays. For ex- 
7 : 44, «18 103: : a ee 37, ie 9| aia ces 3,375 | ample, the customer at the DuTeau 
Indiana _ ——— i a. er ae = —t|— 5) 62) . (  5Oo} 158 | 3,530 | establishment sees prominenily ex- 
sows oe a ae =. . : ee —_ aaa: mii : f . 2.060 | hibited on the Cisplay floor an @t- 
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Minnesota| 61 — , . = 9) sonia 3 5 | , os ~ if Fy 8 485} sales on the move. however, Mr. 
| ; ” : DuTeau finds, and both salesmen 


Miss. | ia rs 2 ————EEEE ny — “7 313] 481 
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on the matter of accessory sales, 
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Penn. 64| 187) 107| 346) . a . | a ae —— 4 — 19 —— — 1 = 14 — 3) —_— t 615 f}accessories on its show floor, ¢ nd 
SS — i 14| wl ~ |the salesmen are kept interested in 
12 6| 6, , 42 ed a the salesmen are kep 
— —F a ae 35 | 3| 11) o> me | 959! senling accessories by a liberal com- 
= 8. Cail lina 3 5 eee ee cenneenmnaasainaiaal ae i) 22| r ‘12 . 34 3| | 1,074| mission on such items as heaters, 
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Improvements Introduced 


In Industrial Type 
Friction Clutch 


NEW Super-Johnson industrial clutch, single type. 


Sope friction 
Improvementes are announced in 


the Super-Johnson industrial type POST TO SPEAK AT 
Carlyle Johnson. “Machine | Com:| OVERSEAS CLU 


pany, Manchester, Conn. 
Toggle levers and adjusting | 
blocks are now made of chrome} gamuel D. Post, second vice-presi- 
: ; 
nickel steel. The one point adjust- | dent of 
iment now has a locking device. The | : 
expansion friction ring is reinforced | the Guaranty Trust Company, 
opposite the point of expansion. 
Che principal improvement in the 
clutch consists of the special heat | 
resisting facing applied to the out- | 
side diameter of the expansion ring. | 
This new facing makes the new 
Super-Johnson- clutch — especially 
adaptable, it is claimed, to high 
speeds, heavy pick-up loads, ex- 
cessive slipping and engaging loads. 
It may be run dry or in oil. 


INTRODUCES VERTICAL 
SLOTTER 


|of the Overseas 
Inc., to be held Thursday 
Hotel Governor Clinton. 


at 


the new merchandising campaign 


luncheon 


States 


Ala., 30 
Ariz., °30 
| Ark., ’30 
| Cal, °30 
| Col., "3 
Conn., 750 
Del, 30 
| Fla.,’5 
| Idaho, 
) IL, °30 
Ind., '30 
Towa, °30 
Kan., °30 
Ky., 30 
Maine, ’30 
Md.,°5 
Mass., 
Mich., '50 
Vinn., 30 
Miss., "50 
Mo., °30 
Mont., '30 
Neb., 30 
city, has Nev., 30 
Slotter N. J., '30 
The stroke is adjustable from 0 Ny. °30 
4 inches and the ram slide can oes ~, . 
be swiveled five degrees on either N. ¥.. 0 
side of center and set to a scale N.C.,’50 
marked in degrees. It adapted N.D.,’30 
for die work, key-seating. both Ohio. 30 
Straight and taper. internal and ex- 739 
ternal gear patiern cutting, where = 
uratt required, and all vertical Penn.,’30 
Slotting within its range R. 1, °30 
A dial graduated in .. °30 
provided for the rotary — 
and | »- D., 30 
re- | Tenn., '30 


Shafts. For small divisions 

rapid work the table can be 

volved by hand, using the locking | Texas, ’30 

pia, which provides twelve accurate | Utah. 29 

divisions. Micrometer dials are used 

on screws and longitudinals, cross | Vt. 30 

and knee movements. A choice of | Va.,’39 

vo positions for binding cutting | Wash.. ’30 
| W. Va., °30 


"30 


"30 


STEVENS vertical slotter 


New York 
vertical 


B. Stevens, Inc., 
introduced a new 


Joun 


to 
is 


Ore., 


is 


minutes 1S 


table worm 


tools is provided. The tool shank | 
diameter is 15-16 inches. Three 
different ram speeds are available. | Wis., "30 

The table is 12 inches in diameter; | Wy., ’3 
distance from column face to tool! ph ofG.’30) 
center, 9% inches; floor space re- 
quired, 28x44 inches; weight, 1,150] Totals, ’30 | “| 6892} 
pounds *Not in production at that time. 


the foreign department of | 
will | 
be the speaker at the April meeting | 
Automotive Club, 
the’ 


The export code of ethics will be 
presented for action at this meeting. 
'and announcement will be made of 


The meeting will be preceded by a} 


5 26 
ma 


16} 
—7 


2; 733] a a 


3 
1 
1 
faa 
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| NEW OIL-HARDENING (Introduces Two New Electric 


TOOL STEEL CAST 
TO SHAPE 


Alloy Steel Company, De- 
| troit, Mich., has introduced a new | 
| oil-hardening tool steel, cast to 
| shape, known as Carbomang. It is 
{claimed to be suitable for all tools 
| not requiring the finest grades of 
alloy steel. 

The manufacturers state that this 
new steel can be cast in intricate 
| patterns, which makes it suitable 
| for a variety of types of die work. 
1 It is made and refined by the elec- 
| tric melting process, and the cast- 
| ings are normalized in automatically 
;controlled heat-treating furnaces. 
| The castings are said to be free 
from strains and are readily ma- 
| chinable 


Hand 


Detroit 


| 





Wappat, Inc., 
BROWN INSTRUMENT co. | Saw and Steel Company, Pittsburgh, 
ISSUES NEW CATALOG Pa., has introduced new Red 


Streak slow speed drill and a half- 


inch standard duty drill. 
The slow speed drill 


its 


The Brown Instrument Company, 
| Philadelphia, Pa., has just issued a | 
| new catalogue containing the latest | 
data on Brown automatic controls 
for temperatures, pressures, flows. | 
liquid levels and other process oper- | 
ating factors. This catalogue, No. | 
8.008. will be forwarded by the com- 
pany to any industrial executive on 
request 


NEW CATALOGUE COVERS STEEL Arbeka Webbing Co., Pawtuck 
AND SHEET METAL EQUIPMENT | |R. I., announces a new hood lacing. 
The Angle Steel Stool Company. | known as “channel webbing,” which 
Plainwell, Mich., has issued a cata- 
logue devoted to angle steel} and/|squeaks. In this webbing the rivet 
sheet metal equipment for factory, | head lies in a channel which is be- 
‘shop and | office low all contact 


is a 


light- 


;}and for 


three inches in diameter. No load 


NEW CHANNEL WEBBING 


division of Simonds ; 


weight tool for drilling hard metals, 
use with hole saws up to! 


STOPS HOOD SQUEAKS ' 


is claimed to stop hood chatter and | 


with the underside — 


Drills 


WAPPAT slow speed drill 


speed is 320 r. p. m., full load speed 
200 r. p. m., net weight ten pounds. 

The half-inch standard drill has 
a no load speed of 510 r. p. m. anda 
full load speed of 248 r. p. m. I 
weights 14', pounds, and is priced 
at $48. 

Both drills are furnished complete 
with three-wire cable, plug and 
three-jaw key chuck. 


as follows 
in., $6.25; 


Prices are 
as $5; Pee 
$10. 


the hood. 
100 ft. ‘z 
$7.50; 1 In., 


MAKES INSTRUMENT TO CHECK 
DECELERATION EFFECT 
Burton-Rogers Company, Boston, 
Mass., has placed on the market an 
instrument designed to _ indicate 
whether any given predetermined 
rate of deceleration can be obtained 
with the braking system of a car. 


or 
per 
*, in., 


CUMULATIVE NEW PASSENGER CAR 


This table is repeated for comparative purposes only. 


Cadillac 
Chrysler 
Franklin 


~ 117 

17 
292) 
259 
~ 99 


41; 

10| 
278] 
~ 110 

25} 


65] 10) 
29). ««15) SS 
411] 105, 
142 | 49) 
109 | 55 
14 38 | 7 
44 81f 36 
. a i3, a | a 
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Equipment--- Development 


_— 


Develops Pipeless Hydraulic 
Hoist Unit 


Installation of Anthony hoist on dump body. 


Anthony Company, Inc., 


Streator, Ill., has developed a 


pipeless hydraulic unit hoist designed for use with one and 


two-ton trucks in volume production. 


pump, cylinder and sump. 

The cylinder six inches in 
Giameter and operates with a for- 
ward lifting hoist. A three-ton load 
is lifted at a pressure of 500 pounds 
per square inch, it is claimed. 

A detailed description of the oper- 
ation of the hoist unit illustrated 
follows: 

Sump (A) carries a surplus gal-on 
of oi): (B) a conventional type gear 


is 


REGISTRATION STATISTICS, 


The unit combines the 


pump forces oil from the sumy 
through. vertical passage in casting 
through ball-check valve (C) 


when the body reaches the full tip- 
|ping angle. (H) is a breather be- 
tween the sump and end of cylinde.. 
Cylinder head (J) is removable 
and permits the quick removal of 
the piston, Piston (F) is composed 
of two machined discs and leather 
cup packing. Plug (K) permits re- 
| filling and inspection of sump. 
| Due to the pipeless design the dif- 
| ficulties which result from leaks in 
the plumbing in conventional de- 
signs are eliminated, the manufac- 
turer states. The surplus oil, besides 
reducing the number of refills, is 
said to eliminate air locks in the 


pump. Aside from the pump itself, | 


the only moving parts are the ball 
checks, stop valve and piston. Sery- 
ice expense is reduced bv the use 
lof the leather cup packing in the 
piston design 


When | 


the power take-off is operating, oil | 


is pumped to the cylinder. Hand- 


operated lever (E) operates the bal) | 


check (D) and allows the oi] to re- 
turn to the sump when the body re- 
turns to the riding position. Stop 
valve «G) automatically operates 


February, 1931, figures will be found on Pages 8 and 9 
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Selection of Materials 
In Machine Design 


By W. TRINKS 


Professor in Mechanical Engineering 
Carnegie Institute of Technology 


The 


staliment 
the 


before 


following 


the second in- 
delivered 


of the 


is 
of an address 


recent meeting 


Steel Founders’ Society of America, 
which was held recently at Colum- 


bus, 


O.: 
Extreme cases 
however, quite rare. 


this sort are, 
In most cases 


of 


steel castings fill the bill. 
Speaking about forgings. we find 
that machine designers very often 


Anthony pipeless hydraulic hoist unit. 
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specify, very simply, “steel forgings,” 
without any reference to alloys, car- 
bon contents, methods of manufac- 
ture or heat treatment The same 
remarks which were made 

with regard to providing the 
chine designer with correct infor- 
mation on cast iron and cast steel 
apply, also, to forgings and to all 
the rest of the materials. 

In mass production, such as the 
manufacture of automobile engines 
or of household refrigerating ma- 
chines, the machine designer is re- 
inforced by a committee of shop 
superintendents, research engineers 
}and metallurgists. In such a case 
| specifications are most rigorously 
;}drawn, and the selection is truly 
scientific. In mass production care- 
ful selection is not limited to iron 
| castings, steel castings and steel 
| forgings, but extends to all other 
materials. Hours are spent in dis- 
cussing whether certain parts can- 
not possibly be made of a cheaper 
| material, everything considered. As 
| an example, zinc costs more than 
| cast iron, but it can be die casi. in 
such a way that no machining what- 
soever is necessary. The greater 
cost of the material is more than 
counterbalanced by the saving in 
the machine shop 

On the other extreme, Opposed to 
mass production stands the single, 
| special machine, or the repairing of 
an individual machine. In such a 
case, saving of time, avoiding the 
making of a pattern, ease of secur- 
jing the material are often the de- 
|ciding factors. The use of welded 
jsections is frequently recommended 
for such work. If patterns de exist 
the production of a new casting 
may be preferable 

For standard work the of 
| welded sections has probably been 
overdone, due to advertising reasons 
and the use of cast iron as well as of 
‘cast steel has been unduly curtailed. 
If the cost of steel castings could 
be reduced 15 or 20 per cent., while 
the price level of cast ivon and 
welded sections remained constant, 
steel castings would, without any 
doubt, be employed much more gen- 
erally than now. 

Even the least experiencea ma- 
chine designer knows that ordinary 
steel will rust when exposed to 
‘weather or acid mine water. If steel 
exposed to rust-forming condi- 
tions and cannot be properly pro- 
tected by coatings, bronze or brass 
is selected, with Stainless steel as a 
more recent competitor. Again the 
principle of low cost enters. Brass 
‘an alloy of copper and zinc) is 
much cheaper than bronze (an al- 
loy of copper and tin). For that 
reason it is used in all those places 
where the zinc not eaten away 
by excessive acid by stray elec- 
tric currents 

Brass is also a competitor of cast 
steel for small parts, independent 
of rust-forming conditions, Although 
the mate is higher, the cost 
of finishing is quite low, and a bet- 
ter looking product is often obtained 
It appears to be difficult to produce 
small steel castings with as smooth 
a surface brass caslings 

The average machine designei 
knows that steel does not wear prop- 
erly contact with steel, unless 
both elements hardened and 
ground, and move with a very low 
velocity Bearings supporting steel 
shafts are, therefore, always made 
of a material] which wears well with 
steel if lubrication imperfect or 
failing. For this purpose, the ma- 
chine designe: bronze 
of the white bearing metals. The lat- 
ter are preferred, because they con- 
sist of hard crystals distributed in a@ 
soft matrix and slightly projecting 
from it: in consequence, they adjust 
themselves to the load, and hold the 
oil well. Bronze (a copper-tin allov) 
is selected whenever the pressure is 
so high that white meta] would be 
squeezed out 
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Chevrolet Dealer Spurs Sales by U se of Charts 
ay Pegg 


Motor Co., Jersey City, 
N. J., Declares Idea In- 


creased Business 


S a spur to new and used | = 

car sales, Otto F. Ploet- 
ner, sales manager of the 
Lanning Motor Company, 
Chevrolet dealer, of 3193-97 | 
Hudson Boulevard, Jersey 
City, N. J., adopted a plan 
that during March increased 
business 30 per cent. over the 


same month a year ago. 

Three charts, with each of the 
eight retail salesmen represented by | 
a thermometer, were made by Mr. | 
Ploetner. The charts showed the | 
staff the daily standing of each} 
salesman, and, when compared with | 
the daily sales record, indicated the | 
volume of business secured through | 
extra effort. 

The charts represented the num- | 
ber of contacts, appraisals and | 
demonstrations, and it is interesting | 
to note that the increase in volume | 
was secured without the aid of any | 
extra incentive such as prizes. | 

“Since December 1,” Mr. Ploetner | 
said, “we have been trying to arrive | 
at a plan to increase new car Sales | 
volume. We checked each sales- | 
man’s selling effort, also his ap- 
praisal prices and closing percent- 
aves, and found we were about 
average in our territory compared 
with the other dealers around us. 

“We realized that what we needed 
was to cover more territory in our 
daily work and that meant more 
demonstrations, appraisals and con- 
tacts per Man. 

“Now our sales problem is no dit- 
ferent from those of othe: dealers 
who from time to time have found 
it necessary to have their salesmen 
imcrease their daily effort, so we set | 
up these charts showing demonstra- | 
tions, appraisals and contacts so 
that each man could get a daily | 
visible guide of his selling effort, 
compared with others in hic organi- | 
gation, 

“There were cvwenty-six working 
days in March, and we set as a 
quota for each man two appraisals, 
two demonstrations and five new 
contacts per day. This plan, when 
submitted to the staff the latter 
part of February, was looked upon 
as an easy task, but since then it 
has proved a bigger job than any 
one man in our organization could | 
do during March. 

“This chart plan was not set up 
as a contest, and there were no 
prizes offered. The month proved 
highly successful, with seventy-six 
new car and sixty-one used car 
sales, Or approximately 30 per cent. | 
better than the same month last | 
year. 

“Deliveries, however, did not reach | 
this figure because of a severe new | 
car shortage. 

“It is interesting to analyze the | 
efforts as the charts read. There 
were 295 new car appraisals, with | 


forty-seven orders closed, very mt| 





about one order out of every six 
appraisals. We made 940 new con- | 
tacts, an average of one order for | 
every twelve contacs, and 363 dem- | 
onstrations, with an average of one | 
order to every four demonstrations. | 
“These figures are alarmingly | 
high, but strongly indicate the need | 
of additional selling effort for this | 
dealership. In other words, a sales- | 
man with a quota of ten new cars in | 
April must make at least 120 new | 
contacts, sixty appraisals and at| 
least forty demonstrations, and we | 
know from our own experience that 
this is a big job for each man. 
“These closing figures will na- 


Adve Room aes 


turally vary in different territories | STAR SALESMAN PROMOTED 

BY CHEVROLET DEALER 
1—B. E.| 
not recommend any dealer using | Sargent, president, and one of the 
our figures as his guide, as he can! .j4.5 members of the Chevrolet | 


and different dealerships, where the | 
closing potentialities of salesmen | 
are either higher or lower. We could|; Omaha, Neb., 


arrive at his own solution by using | 
the system for one month. 


Medot hee Whee adooet valowre Hoeelata | 

ARTS reproduced above measured 22x28 inches and 

were done in colors, blue and red on a white background. Each day 

the “mercury” was raised in accordance with the number of contacts, 
appraisals and demonstrations made 


THE THREE CH 


100-Car Club, whose membership is| to be known as E. C. Simmons, Inc., 
“We have found that this plan/| limited to salesmen selling not less | at East 28th Street and Sandy Boule- cAST 


eases _ |Ford Sales on West Coast 
_ Hold Closer to Year Ago 


| NEW YORK, April 7.—Retail sales ;West Virginia.... 295 647 268 


of new Ford passenger cars in| RUG A sacs 7,533 15,129 6,587 
SOUTH 


the first two months of this 

pores aay 1,241 297 
| ran sharply below the corresponding Arkansas 800 483 
| month of 1930 in all sections of the! Florida ......... 2,191 1,122 
| country, according to a segregation | Kentucky . at 1,293 957 


of registration statistics from forty- —a bas a? 
three states and the District of Co- | ee ean: ; a a 
lumbia into geographical divisions. | soyth Carolina... "723 361 

The fact that Ford sales in the | Tennessee 1,298 602 


early months of 1931 are sharply be- | Texas d 5,450 1,824 
low a year ago should occasion little | Virginia ......... 1,672 574 
|surprise and no alarm, in view of | Dist. of Columbia 437 580 453 
the excellent record made in the|, Totals 23,359 8,006 
| first half of 1930. It will be recalled GREAT LAKES 
that Ford was the only big-pro-|filinois .......... 2,598 5,253 2,123 
duction car to show in the first half | Indiana 2,545 1,142 
of last year an increase in retail} Michigan 6.068 1,906 
sales over 1929, the big boom year.| Minnesota 1581 645 
This increase over 1929 was par-! Ohio , 5,378 1,998 
ticularly sharp in the early months./ wisconsin ......, 1694 709 
Therefore, it is not to be wondered | Totals 10,254 22.519 3,518 
Rag sales are off pretty sharply | MIDDLE WEST 

Ss year. : 

Registrations, in the first two| -v 1,052 2,193 794 
months of this year held closer to | Nebraska 834 1,740 1,083 
the level of last year on the Pacific | North Dakota ... 167 313 = 121 
Ceast than in any other region. The | South Dakota.... 302 821 316 
decline there, however, was 41 per 2,314 
cent., comparing with a falling off 


| 
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APPRAISALS 
ROCKY MOUNTAINS 


| of 46 per cent. in New England, 44/ Arizona 371 133 

per cent. in the East, 60 per cent. | Colorado 918 528 
| in the South, where the biggest drop | Idaho § 321 289 
| took place; 54 per cent. in the Great | Montana 355 242 
| Lakes region, 52 per cent. in the | Nevada 117 51 


, | sericultural states of the Middle |New Mexico . 122 178 
| West and 54 per cent. in the Rocky | 298 90 

‘ | Mountain section. Wyoming 144 57 

| Here are the aggregate registra-| Totals.......... 1,156 2,646 1,468 





| tions in the seven sections of the! 
| country for the first two months of| ,.,.,... ae 

this year, as against the correspond- an gay ? a —_ <a = 
ing period of 1930, with the rate of | Washington Gaiety 393 "997 688 


| decline: % De- 
1931 1930 cline | 4,130 9,831 5,698 


New England , 3,647 6,757 46 
| East 25,728 44 
| South 43,639 60 
| Great Lakes .. 18,772 41,158 54 
Middle West .. 4,669 9,872 52 
Rocky Mts. ... 2,634 5,803 54 NEW ENGLAND 

41 1931 1930 
Totals 71,236 149,780 52 | Connecticut 2,400 
Retail sales of Fords in February | Maine 182 
showed a gain in Febr ary over| Massachusetts 2, 3,573 
| January in each of the regions ex-| Rhode Island 29: 415 


oromar cept the Rocky Mountains and the | Vermont 187 
I i ae k ich bahar ein 3,647 6,757 


PACIFIC COAST 


Following are registrations of new 
| Ford cars by states, arranged geo- 
| graphically, in the first two months 
| of 1931, as compared with the cor- 
responding period of last year: 


Pacific Coast . 9,828 16,823 


| Pacific Coast. 
The following table compares the 
| February registrations by geograph- | Delaware ’ 432 
|ical divisions with those of the cor- | Maryland ( 2,005 
| responding month of last year and |New Jersey 2 5,074 
| January of this year: New York 2 8,652 
Feb., Feb., Jan.,| Pennsylvania 3, 8,383 
| 1931 1930 1931 | West Virginia 563 1,182 
|New England.. 2,118 3,382 1,519! Totals................ 14,210 25,728 
East 7,533 15,129 6,587 . , 
South ......... 9,470 23,350 8,006 Alabama sours ‘ 2.585 
Great Lakes...19,254 22,519 8,518 | 4K ae 1942 
Middle West... 2,355 5,067 2,314| 2 <@nsas  - 
Rocky M'ntains 1.156 2,646 1.468 | F/orida 3,967 
Pacific Coast.. 4.130 9,831 5,698 | Kentucky ma Ter 
Totals 26 81,933 34,110 | Mississippi 2,068 
The February. upturn in New | Missouri tee teeee eens 3,036 6,562 
England amounted to 33 per cent.,| North Carolina 2,670 
in the East to 14 per cent. in the | South Carolina 2,146 
South to 18 per cent. in the Great | Tennessee 3,300 
| Lakes section to 20 per cent., and | Té al 11,720 
|in the Middle West to 1.9 per cent. | Virginia 3,362 
|The decline from January in the | Dist. of Columbia 900 
| Rocky Mountain region was 21 per| Tolals............+.-. 17,476 43,639 
cent., and on the Pacific Coast, 27 GREAT LAKES 
per cent. illinois 9,513 
In the foregoing and following | Indiana 2,229 4,691 
tabulations, the following states are | Michigan , 11,099 
missing: New Hampshire in New| Minnesota ; 2,762 
| England, Georgia and Louisiana in | Ohio y 9,841 
| the South, and Kansas and Okla-! Wisconsin 913 3,252 
homa in the Middle West. Weletgn = ieee 18,772 41,158 
Following are registrations of new MIDDLE WEST 
| Ford cars by states, arranged geo- 3,875 


DEMONSTRATIONS 


|graphically, in February, as com- | Nebraska - 3,692 
| pared with the corresponding month | North Dakota : 652 
;Of last year and with January Of | South Dakota 8 1,653 
| this year: tia s ahdcaxe ae 4,669 9,872 
NEW ENGLAND ROCKY MOUNTAINS 
} Feb., Feb., Jan., Arizona 
NEW FORD DEALERSHIP 1931 1930 1931 | Colorado 
FOR PORTLAND, OREGON | Connecticut 389 722 430 | Idaho 

Portland, Ore., April 7.—E. C.| Maine 221 108 62 | Montana 

Simmons, for sixteen years an auto- | M@Ssachusetts ... 1,287 2,142 1,021 | Nevada 


s i E _|Rhode Island .... 170 290 15 |New Mexico 
mobile dealer of Eugene, Ore., has} vermont 120 31 | Utah 


| opened the Ford sales and service,| potals ‘ 3,382 1,519] w 
04 ’ | Wyoming 


NOR Fics visas snees 2,634 
PACIFIC COAST 


237 97 | 


has worked out very effectively in ; re . . | yard. The business he developed in 
jthen 209° care & pent, Res been) Maryland 34 1,087  461| California ..... siencece 1008 


making salesmen realize that more | 
effort than ever before is necessary 
to make 1931 a banner year for 
themselves.” | 


1 the Miller-Knuth Chevrolet com- land place employs eighteen persons. New York .... 
pany, 18th and Howard Streets. 


| Eugene is being continued by L. E. 


named assistant sales manager Of| gi mons, a brother. The new Port- |New Jersey ...... 1,228 2,532 2,089 | Oregon . 845 


--. 3,156 5,730 2,103} Washington .......:... 1,081 


Pennsylvania ,... 2,115 4,896 1,569 Totals puewdan ta ee 


The official opening was April 1. 





